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#  The  1937  contest  will  again  be 
sponsored  by  Canco,  under  the  aus¬ 
pices  of  the  Women’s  National  Expo¬ 
sition  of  Arts  and  Industries.  There  are 
prizes  for  women  and  for  grocers.  The 
news  is  being  told  in  seven  magazines 
reaching  174,462  grocers  and  13,866 
home  economists.  IVIore  than  seven  mil¬ 
lion  contest  folders  will  go  to  women, 
to  speed  sales  of  canned  foods  and  in¬ 
crease  America’s  appreciation  of  their 
variety  and  wholesomeness. 


AMERICAN  CAN  COMPANY 

230  Park  Avenue  New  York  City 
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Elevator  Boot 

Loads  elevator  buckets  unitormly  and  entirely 
without  the  slightest  damage  to  peas  or  beans. 
Greatly  improved  over  all  earlier  Boots. 


December  21, 1936 


THE  CANNING  TRADE 


CAMCROh 
CAH  HaCMWCRY  CQ. 
IWtACi  t\A 


TT»E 

1  1  ^ 

rim‘v:ivi 

THE  CANNING  TRADE 


December  SI,  1936 


90  MILLION  TIMES 
we’ve  told  them  . . . 


Conners  everywhere  hove  reported  tangible  evidence  that  Continental’s 
educational  crusade  is  exerting  a  tremendously  beneficial  influence  both 
with  consumers  and  in  the  trade.  We  are  gratified  —  but  not  surprised — 
for  how  could  such  a  campaign,  with  truth  as  its  weapon,  possibly  fail? 


CONTINENTAl  CaN  CoMPAHY 


NEW  YORK  •  CHICACO 


SRANCISCO 
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EDITORIALS 

Merry  Christmas — it  is  our  wish  that 

we  might  visit  personally  with  everyone 
of  our  big  family  of  readers,  and  express 
as  best  we  could,  the  feelings  which  well  up  in  us, 
at  this  Christmas  season,  feelings  of  thankfulness 
and  gratitude  for  your  faithfulness  during  all  these 
years ;  for  your  unfailing  support  and  co-operation, 
and  to  wish  you,  and  all  in  your  family,  the  peace 
and  joy  of  a  real  blessed  and  merry  Christmas. 
Will  you  permit  this  to  be  our  messenger  of  good 
cheer  ? 

*  *  * 

This  week  about  completes  the  round  of  Canners’ 
Conventions,  only  the  Northwestern  Canners  at  Port¬ 
land,  Ore. — and  this  is  a  big  and  dandy  Convention,  on 
January  4,  5  and  6,  and  the  Ozark  Canners,  on  January 
6  and  7,  standing  between  us  and  the  great  National 
Convention,  in  Chicago,  January  24th  to  29th.  And 
what  a  convention  year  it  has  been!  They  have  all 
scored  record  attendance,  and  this  week  the  Ohio 
Canners  show  you  that  it  is  possible  to  have  100  per 
cent  member  representation. 

Every  report  coming  through  indicates  that  this 
year’s  National  Convention  will  break  all  records  for 
attendance — and  what  a  time  it  will  be! 

4e  i|t 

Any  of  you  who  have  been  out  trying  to  do  some 
“Christmas  shopping,”  must  have  come  back  with  the 
feeling  that  a  lot  of  people  must  be  buying  a  whale  of 
a  lot  of  things,  because  you  have  found  it  hard  to  buy 
anything,  everything  being  sold  out,  and  a  scramble 
on  for  whatever  may  be  left.  And  they  tell  us  that 
this  buying  extends  from  $25,000  mink  coats  and 
$2,500  radios,  down  the  line  to  the  smallest  and  cheap¬ 
est  thing  known. 

*  *  * 

In  the  report  of  the  Ohio  meeting,  Carlos  Campbell, 
Statistician  of  the  National  Canners  Association,  in  his 
ultra-conservative  style,  gives  you  something  to  think 
about,  in  the  sale  and  distribution  of  canned  foods,  and 
the  prospects  for  the  sale  of  what  stocks  remain.  If 
you  will  dig  into  that  report,  get  down  below  the  sur¬ 
face,  read  between  the  lines,  chew  and  thoroughly 
digest  what  he  gives  you,  you  will  get  the  real  meaning ; 
and  you  will  see  that  canned  foods  have  not  fallen 
behind  the  better  business  above  mentioned.  We  might 
suggest  that  you  take  his  report  as  an  apperatif,  an 
appetite  arouser,  for  the  New  Year  about  to  open. 


Better  than  words  can  express  it,  it  spells  out  A  Happy 
New  Year.  See  if  you  can  catch  the  air,  and  if  you 
do,  keep  in  tune  with  it. 

*  *  * 

The  industry  as  a  whole  can  qualify  for  Christmas 
as  having  been  quite  good  little  boys,  and  that  is  why 
Santy  has  put  into  their  stockings  a  lot  of  good  busi¬ 
ness.  Not  to  punish  the  boys  who  were  bad,  but  as  a 
moral  reminder  it  might  be  well  to  call  attention  to 
the  most  recent  report  of  the  Pure  Food  Authorities. 
Just  because  you  were  not  caught  when  you  deserved 
to  be,  do  not  get  over-confident,  but  on  the  contrary 
resolve  not  to  do  it  again.  They  are  catching  plenty 
of  them,  and  they  will  catch  more  as  time  goes  on, 
unless  that  determination  is  made  and  carried  out. 
Without  names  here  is  the  record  just  released,  and 
exactly  as  made: 

“Foods  seized  during  November  were:  2,700 
shipping  cases  of  tomato  catsup,  juice  and  puree 
containing  mold  and  insect  fragments;  140  cases 
of  tomato  paste  and  puree  insufficiently  concen¬ 
trated  ;  300  cases  of  canned  blueberries  containing 
maggots;  1,300  cases  of  raisins,  insect-infested 
and  some  short  weight;  1,585  pints  of  watered 
oysters;  60  cases  of  partially  decomposed  canned 
shrimp;  41,500  cases  of  canned  salmon,  partially 
decomposed;  3,965  jars  of  preserves  and  180  jars 
of  jellies  of  low  fruit  content;  430  cases  of  canned 
peas  and  300  cases  of  canned  tomatoes  below  the 
standards  of  quality  and  conditions  established 
under  the  law,  and  not  labeled  to  show  their  de¬ 
parture  from  those  standards ;  509  bottles  of  salad 
oils  falsely  represented  as  foreign  olive  oil;  1,400 
cans  of  ‘chocolate  malted  milk’  containing  only  71/2 
per  cent  malted  milk,  and  2,400  containing  no 
malted  milk;  1,930  packages  of  a  so-called  ‘fruit- 
flavored’  product  for  making  jelly,  in  six  flavors 
(four  of  which  were  artificial),  consisting  of  a 
mixture  of  dextrose,  pectin,  tartaric  acid  and  color, 
with  little  or  no  fruit  juice;  and  100  cases  of  a  dog 
and  cat  food  (biscuit),  containing  less  protein  and 
fat  and  more  fibre  than  represented  on  its  label, 
and  carrying  extravagant  claims  for  the  preserva¬ 
tion  of  the  vitality  and  health  of  animals.” 

*  41  4> 

But  enough  of  business.  You  still  have  time  to  look 
about  you  to  see  if  there  is  any  family  in  dire  want, 
particularly  if  there  are  children,  and  you  are  likely 
to  find  them  among  those  who  had  been  better  off,  and 
are  now  too  proud  to  beg,  but  are  making  a  hard  fight 
back  to  a  self-respecting  position  in  life.  Cases  of 
canned  foods  would  be  God-sends  to  them,  and  you  can 
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add  anything  else  your  heart  may  prompt.  In  this  year 
of  grace  there  ought  not  to  be  anyone  left  in  dire  want, 
and  there  will  not  be  if  we  all  do  just  a  little.  You  will 
feel  a  new  glow  to  Christmas,  after  an  effort  of  this 
kind. 

Again,  a  very  Merry  Christmas  to  all  of  you. 

^GRAMS  of  INTEREST 

DIRECTORS  OF  THE  California  Packing  Corporation 
have  called  a  special  meeting  of  stockholders  for  De¬ 
cember  29th  to  authorize  a  $10,000,000  issue  of  5  per 
cent  preferred  stock.  It  is  planned  to  use  the  pre¬ 
ferred  stock  in  lieu  of  cash  for  the  payment  of  common 
stock  dividends.  Business  to  date  this  year  shows  a 
considerable  increase  over  that  of  the  same  date  last 
year,  making  it  advisable  that  the  working  capital  be 
increased. 

• 

THAT  LINER-JOINT,  the  new  seamless  corrugated 
container  made  by  David  Weber  &  Co.,  Philadelphia, 
is  finding  favor  with  the  canning  trade  is  evidenced  by 
the  many  unsolicited  letters  of  praise  which  have  been 
received. 

One  such  a  letter,  from  E.  Pritchard  &  Co.,  Bridge- 
ton,  N.  J.,  appears  in  the  Liner-Joint  advertisement 
in  this  issue. 

Among  the  advantages  of  Liner- Joint  containers 
cited  by  J.  W.  Acton,  manager  of  the  Pritchard  firm, 
are  Liner-Joint’s  suitability  for  high  stacking  and 
storing  in  damp  places  without  damage.  He  also  states 
that  hot  cans  may  be  placed  in  them  without  any  dan¬ 
ger  of  the  tape  peeling  off. 

• 

THE  PROGRESSIVE  CALIFORNIA  CANNING  CORP.,  Stock- 
ton,  Calif.,  packers  of  fruits  and  vegetables,  has  filed 
a  debtor’s  petition  under  Section  77-B.  Liabilities  are 
listed  at  $125,675,  with  assets  the  same. 

• 

NATIONAL  FOOD  INDUSTRIES,  INC.,  have  developed  a 
canners’  credit  bureau,  covering  six  States,  Ohio, 
Indiana,  Illinois,  Michigan,  Kentucky,  and  Wisconsin, 
and  to  be  better  able  to  handle  the  Eastern  States 
they  have  moved  their  executive  offices  to  Columbus, 
Ohio,  where  they  are  located  at  403  Commerce  Build¬ 
ing.  It  will  interest  and  may  pay  you  to  get  the  details. 

• 

ON  THE  QUESTION  of  secret  rebates,  98  per  cent  of 
manufacturers  and  96  per  cent  of  retailers  were 
against  their  use,  while  83  per  cent  of  wholesale  dis¬ 
tributors  expressed  themselves  as  being  opposed  to 
the  use  of  secret  rebates.  The  opinion  of  the  grocery 
industry  on  the  use  of  excessive  advertising  allowances 
was  much  the  same  as  that  on  secret  rebates.  On  the 
question  of  having  all  competing  buyers  on  an  equal 
basis,  quantity  for  quantity,  92  per  cent  of  manufac¬ 
turers  and  retailers  favored  such  equality,  while  80 
per  cent  of  wholesale  distributors  did  so. 

• 

THE  BUILDING  of  a  Cooperative  cannery  near  Stock- 
ton,  Calif.,  is  under  consideration.  The  proposal  is  in 
the  hands  of  a  committee  consisting  of  Floyd  Journeay, 
A.  D.  Goodwin  and  I.  N.  Robinson,  Jr. 
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FORTY  MILLION  POUNDS  of  apples  Consigned  to  can¬ 
neries  were  inspected  by  agents  of  the  Pennsylvania 
Department  of  Agriculture  during  October. 

This  inspection  covered  approximately  10,000  truck 
loads,  the  largest  number  ever  inspected  in  one  month. 

• 

PLANTS  No.  1  and  No.  2  of  the  Del  Mar  Canning 
Company,  Monterey,  Calif.,  were  destroyed  by  fire 
November  25th,  with  a  loss  estimated  at  $200,000.  In 
addition  to  the  two  canneries,  the  firm  lost  two  reduc¬ 
tion  works,  a  large  quantity  of  fish  meal,  oil,  canned 
sardines  and  two  warehouses. 

JK  jt 

CONVENTION  DATES 

JANUARY  4-6,  1937 — Northwest  Canners,  Annual, 
Multnomah  Hotel,  Portland,  Ore. 

JANUARY  6-7,  1937 — Ozark  Canners,  Annual,  Co¬ 
lonial  Hotel,  Springfield,  Mo. 

JANUARY  24-29 — Canning  Machinery  &  Supplies, 
Annual,  Hotel  Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Canners,  Annual,  Hotel 
Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Food  Brokers,  Annual, 
Hotel  Stevens,  Chicago,  Ill. 

JANUARY  27,  1937  —  National  Pickle  Packers, 
Annual,  Chicago,  Ill. 
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New  York  State  Canners  Meet 

Elect  Bewley  President 


A  GAIN  a  partciularly  large  number  attended  the 
/A  Fifty-first  Annual  meeting  of  the  Association 
/  \  of  New  York  State  Canners,  Inc.,  at  Rochester, 

December  10th  and  11th,  and  again  following  the  cus¬ 
tom  which  they  began  some  years  ago,  and  which 
other  State  groups  have  since  taken  up,  their  meeting 
began  with  a  luncheon  at  noon. 

President  C.  C.  Scutt  opened  by  relating  some  of  the 
activities  of  the  Association  during  the  year. 

ADDRESS  OF  PRESIDENT  SCUTT 

HIS  is  the  first  annual  meeting  since  our  50th 
anniversary  in  Buffalo  last  December,  therefore, 
we  are  just  completing  the  first  year  of  the  last 
half  of  the  first  hundred  years  of  the  existence  of  this 
association. 

It  has  been  a  year  to  be  remembered  by  many  of  us, 
first  a  frost,  then  dry  weather  and  pea  lice.  However, 
I  believe  the  pack  generally  was  much  better  than  we 
looked  for  back  in  July.  The  past  year  has  not  been  a 
very  strenuous  one  for  our  association.  We  have, 
though,  had  nine  directors’  meetings,  and  at  each  there 
seemed  to  be  plenty  of  business  to  keep  us  occupied 
for  several  hours. 

I  am  exceedingly  sorry  that  one  director,  Mr.  Tufts, 
elected  last  year  at  Buffalo,  due  to  illness  has  been 
able  to  attend  only  one  meeting  of  the  board.  The  last 
report  I  received  indicated  that  he  is  not  improving 
very  fast. 

ADVERTISING  NEW  YORK  CANNED  FOODS 

One  of  the  most  important  subjects  brought  up  at  a 
directors  meeting  was  “what  can  our  Association  do  to 
help  further  the  interests  of  the  New  York  State 
canned  foods.”  Our  secretary,  John  Street,  did  a  very 
excellent  job  in  preparing  material  for  a  small  booklet 
including  a  brief  description  of  the  origin  of  our 
industry,  a  list  of  its  members  and  the  items  packed  by 
each.  It  looked  like  a  good  start,  but  about  the  time 
this  was  in  shape  for  the  printer,  frost  and  weather 
had  done  its  damage,  so  there  apparently  would  be  no 
surpluses.  Therefore,  it  was  thought  best  to  delay  the 
publishing  of  this  booklet  until  some  time  later. 

As  you  will  observe  by  our  treasurer’s  report  to  be 
given  a  little  later,  we  have  a  very  satisfactory  bank 
balance,  another  reason  why  this  is  a  very  appropriate 
time  to  start  a  real  campaign  for  the  use  of  New  York 
State  canned  foods  which  we  know  are  the  finest  in  the 
world. 

ASKS  CANNERS  COOPERATION 

Another  matter  that  is  uppermost  in  my  mind  is  the 
cooperation  we  are  giving  those  that  are  working  on 
canning  crops  at  the  Geneva  Experiment  Station. 


Could  not  more  be  accomplished  if  canners  showed 
more  of  an  interest? 

Our  good  friend  Charles  Sayre  puts  in  many  trials 
of  peas  and  beans  and  has  a  liberal  supply  of  samples 
for  us  to  examine  here. 

Every  year  in  March  there  is  held  a  fieldman’s 
school,  usually  at  Geneva.  That  seems  the  proper  time 
to  consider  varieties  and  types,  and  what  actually  and 
more  nearly  meets  the  approval  of  the  majority  of  the 
New  York  State  canners.  This  applies  to  most  every 
item  used  by  our  industry.  This  past  year  there  have 
appeared  articles  in  trade  journals  on  new  varieties  of 
raspberries  developed  at  Geneva.  What  do  we  New 
York  State  canners  know  about  them?  Is  it  not  about 
time  we  followed  the  efforts  of  these  men  more  closely? 

I  am  sure  that  more  canners  and  important  men  in 
their  organizations  would  profit  by  attending  the  field- 
men’s  school. 

I  do  not  wish  to  infer  that  the  men  working  on  our 
problems  at  Geneva  have  not  accomplished  much  for 
the  canners,  but  what  I  do  mean  is  that  they  can 
accomplish  more  if  we  do  our  part. 

We  should  not  come  to  these  meetings  entirely  with 
the  idea  of  being  entertained,  but  with  the  purpose  of 
suggesting  and  bringing  to  the  attention  of  this  Asso¬ 
ciation,  matters  of  general  interest  and  help  to  our 
industry.  The  closer  we  work  together  the  more  can 
be  accomplished  for  us  all.  Do  not  leave  ever3d;hing 
to  the  officers  and  directors.  They  are  willing  to  do 
their  part,  but  need  your  help  and  suggestions  if  they 
are  to  make  this  Association  what  it  should  be  for  all 
of  us. 

Mr.  K.  B.  Corkran  of  the  Eastman  Kodak  Company, 
Rochester,  spoke  of  the  Social  Security  Law  and  its 
provisions. 

Secretary  John  Street  reported  58  active  and  40 
associate  members  comprising  the  Association ;  praised 
the  work  of  the  Geneva  Experiment  Station  for  the 
benefit  of  canners,  and  urged  more  active  cooperation 
of  Association  members  in  this  work. 

He  related  work  attempted  by  their  Legislative  Com¬ 
mittee  and  a  proposed  plan  for  the  advertising  of  New 
York  State  food  products.  He  pleaded  for  cooperation 
in  the  Association  efforts  in  the  collection  and  issuance 
of  statistics.  He  quoted  figures  which  showed  the  New 
York  State  vegetable  packs  on  the  increase,  while  fruit 
packs  of  late,  with  the  exception  of  apple  sauce,  are  on 
the  decrease,  and  commented  on  other  Association 
work. 

Mr.  E.  S.  Thorne  offered  a  Resolution  endorsing  the 
National  Canners  Association’s  study  of  a  uniform 
sales  contract  for  the  canning  industry.'  '  ”  ' 
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The  Association  went  on  record  as  favoring  an  ap¬ 
propriation  for  the  study  of  the  control  of  pea  root  rot 
by  the  Geneva  Experiment  Station. 

A  Resolution  was  passed  expressing  sympathy  and 
regret  at  the  loss  of  Mr.  E.  0.  Shuster,  Curtice 
Brothers  Co.,  Rochester;  John  Bailey,  Empire  State 
Pickling  Co.,  Phelps;  Charles  Bonney,  Elton  Canning 
Co.;  and  H.  S.  Duncan,  New  York  State  Department 
of  Agriculture. 

On  the  subject  of  pea  aphid  control,  Harvey  R.  Burr, 
Secretary  of  the  Wisconsin  Canners  Association,  re¬ 
lated  that  State’s  experience  with  the  pest  in  1936, 
showing  very  phenomenal  results  in  the  use  of  the 
Rotenone  bearing  products  of  Derris  and  Cube,  which 
very  closely  paralleled  the  exceptional  control  measures 
experienced  by  Mr.  J.  E.  Dudley  of  the  Madison 
branch  of  the  U.  S.  Department  of  Agriculture  dur¬ 
ing  1935. 

Dr.  Hugh  Glasgow  of  the  Geneva  Experiment  Sta¬ 
tion,  through  the  cooperation  of  the  insecticide  people, 
who  provided  the  experimental  materials,  conducted 
many  experiments  in  New  York  State,  found  that 
Nicotine  Dust,  properly  applied,  gave  them  a  very 
eifective  kill,  while  their  efforts  in  the  use  of  Derris 
products  varied.  Some  of  the  trials  were  rather  dis¬ 
couraging,  while  others  were  particularly  optimistic. 

Dr.  C.  B.  Sayre  of  the  Geneva  Experiment  Station, 
reported  on  cannery  crop  investigations  during  1936, 
in  which  were  carried  on  variety  tests  for  peas,  can¬ 
ning  samples  from  the  various  plots  which  were  ex¬ 
hibited  for  the  inspection  of  those  present.  Many 
fertilizer  experiments  were  conducted,  in  which  it  was 
found  that  600  pounds  of  4-16-4  fertilizer,  drilled 
separately  and  two  and  one-half  inches  to  the  side  with 
peas,  produced  best  results.  When  the  seed  was  drilled 
in  contact  with  the  fertilizer,  considerable  damage  was 
experienced  as  a  result.  It  was  found  that  300  pounds 
of  4-16-4  fertilizer,  placed  in  bands  two  and  one-half 
inches  to  the  side  of  tomato  plants,  gave  very  satis¬ 
factory  results,  and  showed  a  saving  of  much  fertilizer 
over  the  broadcast  method.  Dr.  Sayre  told  of  some 
experiments  using  a  new  granulated  fertilizer,  which 
retards  fixation  in  the  soil  and  which  appeared  very 
promising. 

Many  other  tests  and  studies  were  conducted  on 
other  products  and  progress  reported  in  all  lines. 

Canners  were  encouraged  to  use  Mosaic  Resistant 
varieties  of  beans  of  which  Idaho  Mosaic  Resistant 
Refugee  stood  out  strongly  as  did  U.  S.  No.  5  variety. 

Professor  C.  B.  Rajnnond,  Cornell  University,  re¬ 
ported  that  his  findings  paralleled  those  of  Dr.  Sayre 
in  the  fertilizer  tests  where  seed  came  in  contact  with 
the  fertilizer,  as  also  in  the  placement  tests. 

Dr.  Raymond  also  urged  the  testing  of  tomato 
varieties  for  suitability  before  growing  on  a  com¬ 
mercial  scale,  to  assure  selection  of  those  varieties 
which  produce  best  in  the  State. 

Miss  Ruth  Atwater  spoke  of  the  work  that  the  Home 
Economics  Service  of  the  National  Canners  Association 
is  doing  for  canners  and  the  enthusiastic  manner  in 
which  consumer  groups  are  accepting  the  enlighten¬ 
ment  made  available  through  this  department. 


Mr.  Webster  J.  Birdsall,  New  York  State  Depart¬ 
ment  of  Agriculture  and  Markets,  brought  hearty  en¬ 
dorsement  and  assurance  of  cooperation  of  his  depart¬ 
ment  in  the  proposed  plans  for  the  advertising  of  New 
York  State  canned  foods.'  He  stated  that  through  the 
efforts  of  the  Association  last  year,  of  the  $250,000 
worth  of  canned  foods  purchased  for  52  State  institu¬ 
tions,  $91,000  of  this  amount  went  to  the  packers  of 
New  York  State,  a  tremendous  increase  over  former 
years.  The  story  of  New  York  State  quality  canned 
foods  products  presented  to  the  residents  of  the  State 
which  total  some  13,000,000  people  in  59  cities,  through 
various  means,  including  local  newspaper  advertising 
and  radio  work,  would  greatly  aid  in  disposing  of  a 
large  portion  of  the  pack  within  the  State.  His  remarks 
and  offer  of  cooperation  were  very  enthusiastically 
accepted. 

THE  ELECTION 

Officers  elected  to  serve  for  the  year  1937  are  as 
follows : 

President — ^William  Bewley,  Bewley  Brothers  Can¬ 
ning  Co.,  Middleport. 

Vice-President — L.  E.  Munger,  Holley  Canning  Co., 
Holley. 

Treasurer — F.  H.  Van  Eenwyk,  Fruit  Belt  Preserv¬ 
ing  Co.,  East  Williamson. 

Secretary — John  P.  Street,  Rochester. 

New  directors  elected  are: 

A.  J.  Drago,  Bison  Canning  Co.,  Angola;  Albert 
Townsend,  LeRoy  Canning  Co.,  LeRoy ;  and  F.  H.  Van 
Eenwyk,  Fruit  Belt  Preserving  Co.,  East  Williamson. 


REAL  INSURANCE 
SERVICE 

#  is  more  than  simple  issuance  of  policies  to  your 
order.  It  means  proper  supervision  of  your 
entire  insurance  set-up. 

#  It  calls  for  an  expert  survey  of  your  physical 
properties  so  that  your  specific  requirements 
may  be  met  in  the  most  comprehensive  yet 
economical  manner. 

#  It  suggests  the  elimination  of  hazards  and  the 
installation  of  safeguards  in  order  to  bring 
your  insurance  costs  down  to  the  lowest  figure. 

CANNERS  EXCHANGE  SUBSCRIBERS 

WMNER  INTER  INSURANCE  BUREAU 

"LAMSING  B.  WARNER,  Incorporated 

540  N.  Michigan  five.,  CHICAGO 
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•  INCREASES  PRODUCTION 


•  LOWERS  COSTS 


to  meet  your  trade  requirements. 

=Ji 


Pi  edmont  LabelCom  panv 

I N COR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


•  INSURES  QUALITY 

Oae  CRCO  quality  Grader  takes  care  of  two  full  lines  operate 
ing  at  capacity  on  No.  2  cans  .  .  .  delivering  three  definite 
grades  of  green  peas  according  to  their  tenderness.  Low 
cost  of  operation  .  .  .  unfailing  grading  .  .  .  increases 
profits  on  every  pack.  No  absorption  of  brine,  as  no  pea 
remains  in  the  Quality  Grader  fcnr  more  than  twenty 
seconds. 

Investigate  this  revolutionary  method  of  grading  that  in¬ 
sures  THREE  distinct  grades  in  TWENTY  seconds. 

Send  For  Bulletin  QG-1 

CHISHOLM -RYDER  CO. 

NIAGARA  FALLS,  NEW  YORK 

ChUholm-Rydcr  8«1m  Corp.  Jaa.  Q.  Leayitt  A  Co.  Cliiaholaa>B7dar  Salaa  Carp. 
Colaatbu.  Wia.  Ordon.  Utah  Saattia,  Wash. 

A.  K  Rshins  A  Co..  Inc.  Chisholai-Rjrdar  Ca. 

Baltimoro,  Md.  Niasaca  Fal^  Chnada 


STOKES  MASTER 
MARGLOBE 

now  in  its  fourteenth  generation, 
remains  one  of  the  great  varieties. 

If  you  have  not  included  this  in  your 
1936  acreage  do  not  fedl  to  give  it 
consideration  next  year.  It  hcus 
again  demonstrated  its  ability  to 
produce  record  yields  of  uniformly 
high  quality  fruit.  Stokes  Master 
Marglobe  has  been  developed  and 
grown  by 


FRANCIS  C.  STOKES  &  CO..  Inc. 

Stokesdale  Proving  Grounds 
Moorestowzi,  Burlington  County,  New  Jersey 
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Ohio  Canners  Convention 

Held  at  Columbus,  December  Sth  and  9th,  1936 

E.  C.  Thatcher  Heads  Group 


A  S  has  been  the  case  with  all  of  the  fall  State  Con- 
/A  ventions'of  Canners  held  thus  far  this  season, 

/  \  the  attendance  at  the  Twenty-ninth  Annual 

Meeting  of  the  Ohio  Canners  Association  was  particu¬ 
larly  large  and  the  meetings  themselves  well  attended, 
and  the  same  optimism  prevailed,  for  the  packs  are 
good  and  the  prices  right. 

Secretary  Roy  Irons  had  done  himself  proud  in  pre¬ 
paring  the  program  for  the  afternoon,  listing  eight 
speakers,  which  held  the  attention  of  the  audience  until 
banquet  time  at  6 :30. 

The  Opening  Session  convened  at  12  noon,  with  a 
luncheon,  tendered  through  the  courtesy  of  the 
National  Can  Company. 

Preceding  his  remarks.  President  H.  F.  Krimendahl 
introduced  members  present  of  the  host  organization 
and  extended  thanks. 

OUTLOOK  FAVORABLE 

E  have  passed  through  another  canning  season 
that  somewhat  parallels  the  dry  season  of  1934, 
when  the  production  of  many  vegetable  items 
was  greatly  curtailed.  However,  business  conditions 
are  far  better,  and  there  should  be  a  better  demand  for 
every  quality  food  item  that  goes  into  cans.  With  this 
condition,  coupled  with  many  months  before  another 
pack,  we  should  enjoy  an  orderly,  firm  selling  market 
in  the  long  pull,  if  we  will  permit  the  demand  to  seek 
the  goods  as  it  needs  them,  and  not  force  the  goods 
on  the  market  when  the  market  is  not  interested. 

We  had  a  very  favorable  experience  along  this  line 
late  last  winter  and  spring  on  spot  corn  and  tomatoes. 
You  will  all  recall  that  statistics  gathered  by  the 
National  Canners  Association  revealed  that  there  was 
not  an  oversupply,  and  these  facts  were  made  known 
through  several  special  meetings,  in  which  our  friends 
in  neighboring  States  joined.  (Thanks  to  them!)  It 
was  learned  that  a  little  patience  and  perseverance 
would  result,  and  did  result,  in  permitting  the  demand 
to  overtake  the  supply — with  a  most  happy  ending. 

Now,  where  do  we  stand  today?  It  apparently  sums 
up  in  this  way:  All  distributors  have  taken  in  a  supply 
that  will  meet  their  needs  largely  until  after  their 
January,  1937,  inventory,  which  is  less  than  thirty 
days  away.  Then,  after  that  time,  they  will  again  be 
in  the  market  and,  from  the  standpoint  of  consumer 
demand.  All  processed  foods  will  be  needed  before 
another  season. 

We  must  remember  that  during  Thanksgiving  time, 
just  passed,  it  was  turkey  and  cranberry  time,  and 
Christmas  with  its  festivities  is  just  ahead  with  its 


sweet  meats,  nuts,  etc.,  and  it  will  also  have  its  time. 
During  these  two  periods,  our  products  get  their  share 
of  the  consumer’s  dollar,  but  the  distributor  has 
already  bought  his  supply  for  the  holiday  trade  and, 
as  before  stated,  will  not  look  to  his  replenishing  and 
need  of  further  goods  until  the  middle  of  January  or 
a  little  later.  When  it  is  all  reasoned  out,  for  the  long 
pull,  we  have  only  to  make  up  our  minds  to  meet  this 
annual  condition. 

Please  remember  that  it  has  been  many  years  since 
peas,  corn,  and  tomatoes  have  all  been  in  as  favorable 
a  statistical  position  as  they  are  at  this  particular 
time. 

I  would  like  to  suggest  that,  if  the  situation  seems 
to  warrant  it,  there  be  a  repitition  of  our  meetings  of 
last  spring,  held  for  the  purpose  of  keeping  well  in¬ 
formed  on  the  trend  of  the  old  law  of  supply  and 
demand. 

PACK  QUALITY 

On  an  average,  Ohio  is  packing  a  higher  quality  of 
canned  foods  in  all  lines,  and  Ohio  is  finding  a  growing 
demand  from  all  points  of  the  compass.  Quality,  when 
rigidly  enforced  at  canning  time,  is  a  great  asset 
toward  increasing  the  consumption  by  the  consumer. 
To  accomplish  this  the  raw  products  from  the  field 
must  not  be  judged  “by  guess  and  by  gosh.” 

Let’s  watch  our  quality  from  the  field  and  we  will 
be  in  a  position  to  get  good  quality  in  the  cans. 

100%  MEMBERSHIP 

It  is  a  pleasure  when  one  sees  progress  in  anything 
in  which  one  is  interested,  so  I  am  glad  to  report  eight 
new  members  since  our  meeting  in  Cincinnati  last 
December.  This  gives  us  practically  a  100  per  cent 
membership. 

I  am  informed  by  our  worthy  and  efficient  secretary 
that  our  treasury  is  back  to  normalcy,  and  better. 

I  believe  it  would  be  unfair  at  this  time  not  to  say 
something  about  the  cooperation  of  our  allied  indus¬ 
tries  and  associate  members.  You  will  note  by  our 
program  that  their  contribution  in  making  this  a  suc¬ 
cessful  meeting  has  been  most  generous. 

Also,  we  have  seven  new  associate  members.  We 
welcome  each  and  all  of  them. 

As  your  President  for  two  years,  I  have  enjoyed  the 
Association  work  immensely,  and  especially  the  loyalty 
of  its  members,  having  myself  profited  from  it  in  this 
way:  I  have  become  better  acquainted  with  many  of 
my  competitors,  which  has  given  me  a  much  better 
understanding  of  the  trials  and  tribulations  of  each 
one  of  you  and  the  conditions  which  influence  the  mind 
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More  Juice  and  Better  Juice  With 

LANGSENKAMP 
HOT-BREAK  SYSTEM 

•  This  system,  designed  to  provide  a  closed  coil  method 
for  breaking  down  tomatoes,  not  only  prevents  water  from 
getting  into  the  juice,  making  possible  a  product  that  meets 
the  standard  for  requirements,  and  at  the  same  time  in* 
creases  the  juice  yield,  but  it  also  greatly  improves  pro¬ 
duction  capacity.  Operation  is  to  a  great  degree  auto¬ 
matic.  Carefully  tested  during  the  1936  season,  it  offers 
canners  a  way  to  increased  profits  in  1937.  Ask  for  com¬ 
plete  description  and  blue  prints,  and  also  learn  how  the 
very  reasonable  installation  investment  can  be  quickly  ab¬ 
sorbed  by  extra  product  yield. 

Langsenkamp  Equipment  for  Tomato  Products 

No  equipment  will  give  the  satisfaction  in  service  or  the  dependability 
in  performance  supplied  hy  Langsenkamp  Indiana  Pulpers,  Finishers, 
Juice  Extractors,  Kook-More  Koils  and  other  units  and  specialties  for 
the  canning  plant  that  make  up  the  LANGSENKAMP  LINE. 

F.  H.  LANGSENKAMP  CO., 

INDIANAPOLIS,  INDIANA 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  BALTIMORE 


TESTS 


I  Lw  I  W  during  the  193  6 

season  show  conclusively  that  the 
Langsenkamp  Hot-Break  System 
will  increase  juice  yield  about 
FOUR  GALLONS  PER  TON 
over  the  cold  break  method,  and 
that  it  will  handle  a  minimum  of 
10  tons  of  tomatoes  per  hour. 
The  system  can  be  used  also,  with 
equally  successful  results,  for  pre¬ 
paring  tomatoes  for  the  pulper.  In 
installation  it  is  easily  adapted  to 
production  lines  to  permit  service 
to  either  pulpers  or  juice  'extrac¬ 
tors.  Installation  at  a  much  higher 
investment  than  required  would 
pay  for  itself  in  one  season  by  in¬ 
creased  product  yield,  according 
to  test  data.  Write  now  for  com¬ 
plete  information. 


We  sincerely  wish  all  our  friends  and  their  families 
A  Merry  Christmas^  and  a  Successful  New  Year, 

GALLATIN  VALLEY  SEED  COMPANY 

BOZEMAN,  MONTANA 


The  Kyler  LABELER  and  BOXER 


For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 

KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 

Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company.  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham.  Wash. ;  Emmons  &  Gallagher,  Oakland, 
California.  Canadian  Distributor — ^The  Brown  Boggs  Foundry  A  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Atdieis  de  Construction  El.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Ehirope. 


12 


THE  CANNING  TRADE 


December  SI,  19S6 


of  each  one,  and  I  can  sympathize  more  fully  when  you 
may  differ  with  your  fellow  members.  At  all  times  I 
have  endeavored  to  keep  an  open  mind  and  be  impartial 
in  all  Association  matters.  It  has  been  a  great  experi¬ 
ence,  and  I  now  have  a  much  better  understanding  of 
Association  work.  You  have  been  loyal  and  helpful, 
and,  without  this,  no  officer  or  association  can  succeed. 

At  this  moment  I  want  to  thank  Mr.  Baker  and  Mr. 
Hanefeld  of  the  Department  of  Agriculture,  as  well 
as  the  Ohio  State  University  Experiment  Station  at 
Wooster,  Ohio,  and  all  others  who  have  contributed 
of  their  time,  knowledge,  and  cooperation  in  our  suc¬ 
cess  this  year. 

In  conclusion,  I  would  like  to  impress  you  with  this 
thought — let’s  all  use  good  common  horse  sense  in 
marketing,  work  together,  and  resolve  to  pack  better 
foods,  a  high  grade  product.  If  we  do  this,  we  will  all 
enjoy  a  better  demand  for  all  of  our  preserved  and 
canned  foods  in  1937. 

Earl  H.  Hanefeld,  Director  of  Agriculture,  Colum¬ 
bus,  Ohio,  told  of  the  very  fine  cooperation  of  Associa¬ 
tion  members,  that  has  resulted  in  a  greatly  improved 
quality  in  Ohio  canned  products,  which  otherwise 
would  not  have  been  possible. 

Mr.  Hanefeld  encouraged  the  publicizing  of  this 
quality  to  increase  the  use  of  Ohio  canned  foods  by 
Ohio  consumers. 

Dr.  H.  C.  Young,  Chief  of  the  Department  of  Botany, 
Agricultural  Experiment  Station,  Wooster,  Ohio,  had 
been  prevailed  upon  by  the  Program  Committee  to 
discuss  the  needs  and  possibilities  of  a  Research  Fel¬ 
lowship  on  tomato  diseases.  He  related  the  accom¬ 
plishments  of  other  interests  in  the  development  of 
suitable  types  and  suggested  that  procedure  for  the 
benefit  of  Ohio  canners. 

Mr.  Gordan  C.  Corbaley,  American  Institute  of  Food 
Distribution,  spoke  of  the  healthy  condition  of  the  spot 
market  in  all  canned  foods  lines,  indicating  that  the 
statistical  position  of  canned  tomatoes,  corn,  beans  and 
peas  is  at  present  about  65  per  cent  sold.  He  further 
reminded  that  a  good  demand  for  futures  may  be  ex¬ 
pected  in  1937  and  urged  that  canners  take  into  con¬ 
sideration  the  present  status  of  the  market  and  their 
increased  production  costs,  before  any  future  prices 
be  named. 

Explicit  directions  on  how  to  handle  accounting 
under  the  Federal  Social  Security  Act  and  the  Federal 
Revenue  Act  of  1936  were  given  by  Mr.  George  P. 
Rountree,  C.P.A.,  of  Chicago.  (Mr.  Rountree’s  excel¬ 
lent  paper  will  appear  in  next  week’s  issue.) 

The  statistical  position  of  canned  vegetables  was 
commented  upon  by  Carlos  Campbell,  Director  Division 
of  Statistics  of  the  National  Canners  Association.  He 
said  in  part : 

THE  STATISTICAL  POSITION  OF  CANNED 
VEGETABLES 

By  Carlos  Campbell 

Director  Division  of  Statistics,  National  Canners  Association 
HE  statistical  position  of  canned  vegetables  involves  a  great 
deal  more  than  just  simply  the  number  of  cases  on  hand  as 
of  a  certain  date.  It  involves  the  whole  problem  of  merchan¬ 
dising  canned  foods.  I  don't  propose  to  tell  you  gentlemen  how 
to  sell  canned  corn  nor  canned  tomatoes.  Any  one  of  you  knows 
vastly  more  about  that  subject  than  I  do.  I  should  like,  how¬ 


ever,  to  point  some  of  the  statistical  and  economic  informa¬ 
tion  which,  when  properly  associated,  is  indispensable  to  the 
proper  functioning  of  a  successful  merchandising  policy. 

In  the  case  of  a  seasonal  industry,  the  supply  is  created  dur¬ 
ing  a  short  period  of  time,  and  this  supply  must  last  through¬ 
out  the  remainder  of  the  year.  At  the  end  of  the  packing  season 
your  manufacturing  ledger  is  closed,  the  pack  is  in  the  ware¬ 
house.  The  pack  is  transferred  to  the  merchandise  account  of 
your  sales  ledger  at  the  cost  of  manufacture.  The  sales  organ¬ 
ization  of  your  company  is  charged  with  the  responsibility  of 
selling  that  pack  at  a  price  which  will  at  least  balance  the  mer¬ 
chandise  sales  account  and  thus  recover  the  cost  of  production. 
It  is  also  charged  with  the  responsibility  of  securing  from  the 
sale  of  this  product  a  little  margin  over  and  above  the  cost  of 
production  in  order  that  the  contingencies  of  the  future  may 
be  met. 

There  are  many  problems  which  confront  the  sales  end  of 
the  canning  business  today  that  were  not  present  a  few  years 
ago.  Most  of  these  new  problems  are  in  the  nature  of  restric¬ 
tions  and  the  solution  of  which  will  require  a  more  careful  study 
of  the  adjustment  of  your  distribution  of  sales  throughout  the 
year  and  the  demand  conditions.  To  cite  one  example  of  what 
I  mean,  if  a  canner  makes  a  miscalculation  as  to  the  price  which 
will  move  his  pack,  heavy  stocks  pile  up  toward  the  end  of  the 
season  and  he  may  no  longer  have  the  opportunity  to  dispose 
of  a  portion  of  his  surplus  through  price  concessions  intended 
to  attract  new  buyers.  That  being  the  case,  it  is  highly  essen¬ 
tial  that  he  weigh  very  carefully  the  consumer’s  willingness  to 
buy  his  product  and  then  price  his  product  at  such  a  level  that 
will  move  it  into  consumption  before  the  next  packing  season 
begins. 

If  the  public’s  ability  to  buy  is  measured  with  a  fair  degree 
of  accuracy  and  each  canner  sets  up  a  program  of  sales  early 
in  the  season  which  he  feels  will  enable  him  to  dispose  of  as 
much  of  his  pack  as  he  wishes  to  sell  before  the  next  packing 
season,  at  fairly  definite  prices,  he  has  a  definite  program  of 
action  which  is  predicated  on  factual  information.  Sales  pro¬ 
grams  of  this  sort  tend  to  eliminate  hysteria  which  so  fre¬ 
quently  results  in  unwarranted  price  concessions.  It  also  tends 
to  eliminate  unwarranted  high  asking  prices  which  may  unduly 
retard  consumption. 

CORN 

A  close  examination  of  this  year’s  pack  reveals  the  fact  that 
certain  varieties  of  corn  are  relatively  shorter  in  supply  than 
other  varieties.  Evergreen  and  Narrow  Grain  Cream  Style 
pack  represented  24.6  per  cent  of  the  1936  pack,  whereas,  in 
1935,  33  per  cent  of  the  pack  was  made  up  of  these  two  varie¬ 
ties  packed  Cream  Style.  The  1934  percentage  was  32.8.  Coun¬ 
try  Gentleman  Cream  Style  was  11.2  per  cent  this  year,  as 
against  15.2  per  cent  last  year.  I  mention  these  items  because 
the  Ohio  pack  is  made  up  largely  of  these  varieties.  Inciden¬ 
tally,  I  might  add  that  a  detailed  report  comparing  the  pack  for 
the  last  three  years  will  be  mailed  to  you  on  the  28th  of 
December. 

The  relative  supply  of  the  various  varieties  and  styles  of  pack 
should,  of  course,  be  taken  into  account  when  establishing  the 
price  and  sales  policy  for  the  particular  corn  which  you  have  in 
stock.  I  might  also  add  that  you  should  not  overlook  the  quality 
of  the  supply  of  these  various  items.  During  the  packing  sea¬ 
son  this  year  I  heard  many  reports  that  the  quality  of  the  corn 
being  packed  was  not  as  good  as  in  previous  years.  An  analysis 
of  the  pack  statistics  and  also  the  statistics  of  stocks  in  canners’ 
warehouses  do  not  support  those  rumors.  On  the  contrary, 
these  analyses  indicate  a  fairly  normal  distribution  as  among 
the  various  market  grades. 

I  should  like  to  present  a  few  statistical  facts  relating  to  the 
factors  affecting  the  consumption  of  canned  corn.  First,  let  us 
consider  the  characteristic  movement  of  canned  corn  out  of  can¬ 
ners’  hands.  The  blue  line  on  the  chart  indicates  a  five-year 
average  rate  of  shipments  out  of  warehouses  for  each  of  the 
months  during  the  year  beginning  with  August.  The  movement 
on  the  average  has  been  very  heavy  during  September  and 
October,  with  a  rather  large  falling  off  in  November  and  Decem¬ 
ber.  On  the  average,  the  movement  has  improved  during  Jan¬ 
uary,  February  and  March,  with  a  trailing  off  during  the 
remaining  months,  which  are  relatively  low  consuming  months. 

Last  year,  when  you  moved  20,000,000  cases  of  canned  corn 
into  consuming  channels,  the  movement  was  unusually  heavy  up 
to  December,  but  below  average  during  the  remainder  of  the 
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FRANK  HAMACHEK  MACHINE  CO. 


Established  1880 


KEWAUNEE,  WISCONSIN 

Manufacturers  of  IDEAL  VINERS,  FEEDERS,  ENSILAGE 
DISTRIBUTORS  AND  CHAIN  ADJUSTERS 


Incorporated  1924 


18  YEARS  of  PURE  LINE  SELECTION 


Certified  Indiana  Canners  Association 
INDIANA-BALTIMORE  TOMATO  SEED 
$2.50  per  lb.,  F.O.B.  Indiana  shipping  point 


Producing  a  Tomato  especially  for  canners. 

INDIANA  CANNERS  ASSOCIATION 

INDIflNfl-BALTIMORE 

TOMATO  SEED 

CERTIFIED — True  to  Type  and  Disease  Free 
By  the  State  of  Indiana  and  Purdue  University. 

The  result  of  18  years  of  rigid  breeding  care  by  the  Purdue 
University  Agricultural  Experiment  Station,  assuring  vigorous, 
hardy  vines,  yielding  heavily  of  fruit  grown  for  the  especial 
purpose  of  canning. 


ORDER  NOW  FOR  DELIVERY  TO  APRIL  1st. 


INDIANA  CANNERS  ASSN-,  INC.,  "SSSSiST- 
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year,  with  the  exception  of  July,  when  the  drought  boosted 
shipments. 

The  movement  has  been  somewhat  above  average  for  the  first 
three  months  of  this  year,  but  the  volume,  of  course,  has  been 
below  that  of  the  corresponding  months  last  year. 

Let  us  look  briefiy  at  the  available  supplies  of  canned  corn 
for  the  remainder  of  the  year.  For  the  nine  months  from 
November  1  to  the  end  of  the  current  marketing  year  there 
were  less  than  8,000,000  cases  of  canned  corn  with  which  to 
satisfy  the  consuming  demand.  For  the  corresponding  nine 
months  last  year  11,392,000  cases  were  shipped  by  canners  into 
the  channels  of  consumption.  On  the  average,  about  10,500,000 
cases  of  corn  have  been  available  for  distribution  during  the 
last  nine  months  period.  It  would  seem,  therefore,  that  in  spite 
of  the  fact  the  1936  pack  of  corn  was  about  average  that  the 
stocks  remaining  for  distribution  during  the  rest  of  the  year  are 
between  75  and  80  per  cent  of  average. 

In  order  that  the  picture  may  be  completed,  let  us  speculate 
for  a  moment  as  to  the  accuracy  of  that  comparison.  After  all, 
stocks  that  have  moved  out  of  canners’  hands  are  not  consumed 
until  they  have  passed  through  retailers’  hands.  It  might  be 
argued  that  the  large  early  movement  out  of  canners’  hands  this 
year  was  from  stocks  purchased  under  future  contracts  at  prices 
lower  than  the  current  spot  market,  and  that  the  movement  from 
wholesalers  to  retailers  may  not  have  been  at  a  corresponding 
rate.  If  that  were  true,  it  would  be  evidenced  by  abnormally 
large  stocks  in  wholesalers’  hands.  The  only  light  that  can  be 
shed  on  that  question  is  the  report  of  distributors’  stocks  on 
October  1  issued  by  the  Department  of  Commerce.  This  report 
reveals  the  fact  that  on  October  1  this  year  there  were  less  than 
200,000  cases  more  canned  corn  in  their  warehouses  than  on 
October  1  a  year  before.  It  would  seem,  therefore,  that  canned 
corn  has  been  moving  out  through  retail  channels  almost  as 
rapidly  as  the  record  movement  of  1935. 

It  is  quite  obvious  that  the  movement  of  canned  corn  cannot 
continue  at  its  present  high  rate  because  the  available  stocks 
would  not  stand  the  strain  of  this  heavy  movement  throughout 
the  remainder  of  the  year.  In  order  that  we  may  assemble  the 
important  factors  affecting  the  consumption  of  canned  corn  for 
previous  years  when  the  conditions  were  similar  to  those  of  this 
year,  I  want  to  present  the  following  tables : 

CANNED  CORN  CONSUMPTION 


Year  Index  of 

Beginning  Pack  Employment  Price  Dol. 

August  1  Cases  Per  Cent  Per  Doz. 

1928-29 .  14,497,130  99  ^9 

1930-31 .  15,692,172  92  .89 

1936-37 .  14,558,189  92* 

*October,  1936. 

Year  RETAIL  INDEX 

Beginning  Consumption  All  Foods  Canned  Foods 

August  1  Cases  Per  Cent  Per  Cent 

1928-29 .  14,700,000  103  95 

1930-31 .  17,120,000  86  84 

1936-37 .  82.8*  81.7* 


*October,  1936. 

I  have  selected  two  years,  1928-29  and  1930-31,  to  compare 
with  the  current  year  of  1936-37.  The  available  supplies  in 
those  three  years  are  fairly  comparable.  The  level  of  employ¬ 
ment,  which  is  very  important  as  a  measure  of  the  consumers’ 
ability  to  buy  and  consume  foods,  was  approximately  the  same 
for  1930-31  as  it  was  in  November  of  this  year.  The  1928-29 
employment  level  was  somewhat  higher. 

In  1928-29,  14,700,000  cases  of  corn  moved  into  consumption 
at  prices  which  for  the  lowest  grade  averaged  89  cents  per 
dozen.  The  index  of  retail  prices  of  all  foods  for  that  year  was 
at  the  relatively  high  level  of  103,  whereas  the  index  of  prices 
of  canned  foods  was  at  95.  It  would  be  expected,  under  those 
conditions  of  the  retail  prices,  that  consumers  would  buy  more 
readily  the  lower  priced  canned  foods  and  increase  consumption 
of  canned  foods  correspondingly.  Everything  was  favorable 
that  year  for  increasing  the  consumption  of  canned  corn  and 
other  canned  foods.  It  would  seem,  therefore,  that  the  only 


reason  why  the  consumption  of  canned  corn  did  not  exceed 
14,700,000  cases  was  that  there  wasn’t  any  more  canned  corn  to 
be  consumed.  If  one  wishes  to  put  it  another  way,  he  might 
very  truthfully  say  that  the  consuming  public  might  have  paid 
somewhat  more  for  canned  foods  that  year  and  still  consumed 
the  same  amount  of  canned  corn. 

In  1936-37  the  supply  of  canned  corn  will  not  permit  a  con¬ 
sumption  greater  than  15,000,000  cases.  The  level  of  employ¬ 
ment  for  November,  1936,  was  up  to  the  average  of  1930-31. 
The  index  of  retail  prices  of  canned  foods,  however,  is  only 
slightly  less  than  the  retail  prices  of  other  foods.  While  canned 
foods  have  only  an  even  break  with  other  foods  insofar  as 
price  is  concerned  in  bidding  for  the  consumer’s  favor,  one 
should  not  lose  sight  of  the  fact  that  there  are  more  people 
buying  foods,  both  canned  and  other  types,  than  in  either  1930-31 
or  1928-29. 

I  will  leave  to  each  of  you  the  solution  of  the  problem  of  the 
price  at  which  you  can  move  your  stocks  of  canned  corn  into 
consumption  during  the  remaining  eight  or  nine  months  of 
this  year.  It  might  be  well  for  each  of  you  to  take  into  account 
the  fact  that  that  portion  of  the  consumer  demand  which  will 
not  be  satisfied  from  stocks  that  are  already  sold  must,  during 
the  next  nine  months,  buy  its  supplies  from  the  2,250,000  cases 
of  unsold  stocks  in  canners’  hands  on  November  1.  Not  only 
were  the  unsold  stocks  on  November  1  this  year  smaller  than 
those  of  a  year  ago,  but  they  represented  a  smaller  percentage 
of  the  total  pack.  As  a  matter  of  fact,  about  the  same  per  cent 
of  the  pack  was  unsold  on  November  1  this  year  as  was  unsold 
on  November  1,  1934,  but  in  1934  all  supplies  of  canned  corn 
were  smaller. 

TOMATOES 

The  statistical  position  as  regards  canned  tomatoes  will  be 
treated  briefiy.  This  brief  treatment  does  not  refiect  the  rela¬ 
tive  importance  of  canned  tomatoes  as  compared  with  canned 
corn,  but  rather  the  fact  that  fewer  data  are  available. 

On  the  first  of  November  there  were  5,878,000  cases  of  toma¬ 
toes  unsold  in  canners’  hands  in  all  states,  not  including  Cali¬ 
fornia.  Unfortunately,  there  are  no  data  available  for  former 
years  with  which  this  figure  can  be  compared.  The  1936  pack 
statistics  are  not  available  as  yet,  consequently  the  unsold  stocks 
cannot  be  compared  with  the  total  pack  figures.  Judging  from 
the  reports  which  have  been  made  on  the  production  of  tomatoes 
for  manufacture,  it  would  seem  that  the  unsold  stocks  on  Novem¬ 
ber  1  were  relatively  small  and  that  the  sales  of  canned  tomatoes 
up  to  that  date  were  large. 

It  is  difficult  to  say  whether  or  not  this  heavy  movement  of 
stocks  out  of  canners’  hands  is  a  reflection  of  the  rate  of  con¬ 
sumption  of  canned  tomatoes.  In  this  connection,  however,  it 
is  significant  to  note  that  representative  distributors’  stocks  on 
October  1,  as  reported  by  the  Department  of  Commerce  in  its 
quarterly  stocks  report,  totaled  1,365,824  cases,  whereas  on 
October  1,  1935,  these  same  firms  held  1,284,693,  or,  in  other 
words,  distributors’  stocks  this  year  were  only  81,131  cases 
larger  than  a  year  earlier.  Thus  it  would  seem  that  the  move¬ 
ment  of  canned  tomatoes  into  consuming  channels  has  been 
almost  as  rapid  this  year  as  for  the  corresponding  period  in  1935. 

It  should  be  recalled  from  our  previous  statement  that  the 
index  of  retail  prices  of  canned  foods  has  thus  far  this  year 
been  favorable  to  a  relatively  heavy  consumption.  There  is  no 
assurance,  however,  that  the  index  of  canned  food  prices  will 
continue  below  the  index  of  competing  food  prices  for  the  re¬ 
mainder  of  the  year.  As  a  matter  of  fact,  there  has  been  a 
tendency  during  the  last  month  or  so  for  those  indexes  to  get 
closer  together,  which,  of  course,  tends  to  bring  the  consump¬ 
tion  of  canned  foods  down  nearer  to  the  average. 

The  two  sections  which  are  probably  of  most  interest  to  Ohio 
canners  are  the  Middle  Atlantic  States  and  the  Mid-West  group. 
While  no  direct  comparison  can  be  made  with  the  November  1 
stocks  of  each  of  those  sections  with  former  years,  it  may  be 
of  some  value  to  note  the  following: 

On  November  1,  1936,  the  Middle  Atlantic  States  had  3,303,810 
cases  unsold.  On  February  15,  1936,  there  were  2,221,530  cases 
unsold  in  those  same  states.  The  difference  amounts  to  1,082,280 
cases,  or,  in  other  words,  should  the  Middle  Atlantic  States  sell 
only  this  latter  amount  during  November,  December,  January, 
and  the  first  fifteen  days  of  February,  the  stocks  on  the  15th  of 
February  in  1937  would  be  the  same  as  a  year  before.  It  is 
recognized,  of  course,  that  November  and  December  are  nor- 


THE  CANNING  TRADE 


December  21, 1936 


Plain  •  Inside  Enameled  *  Lithographed 

also 

•  BEER  CANS  *  DRY  PACKAGE  CANS 

Plain  and  Plain  and 

Crown  Top  Lithographed 


OIL  and  GREASE  CANS 


SPECIALTIES 
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mally  months  of  slow  sales,  but  it  would  seem  likely  that  more 
than  a  million  cases  would  be  sold  during  this  3%  months 
period,  especially  in  light  of  the  fact  that  last  year  the  average 
monthly  sales  for  the  entire  United  States  was  over  2,000,000 
cases. 

In  the  Mid- Western  States,  where  Ohio  and  Indiana  con¬ 
tribute  a  very  high  percentage  of  the  supply  of  canned  toma¬ 
toes,  the  unsold  stocks  on  November  this  year  totaled  1,666,775 
cases,  whereas  on  the  15th  of  February,  1936,  the  total  unsold 
stocks  in  the  Mid-West  amounted  to  1,475,306  cases,  a  difference 
of  only  193,469  cases.  While,  of  course,  the  pack  in  the  Mid- 
West  this  year  may  have  been  smaller  than  that  of  1935,  it 
would  seem  from  this  comparison  that  the  unsold  stocks  are 
considerably  less  this  year. 

Owing  to  the  fact  we  do  not  have  final  reports  on  the  1936 
pack  and  consequently  do  not  know  the  supply  that  was  avail¬ 
able  for  consumption  this  year,  we  cannot  make  the  same  sort 
of  analysis  for  tomatoes  that  was  made  for  canned  corn.  There 
are,  however,  a  number  of  statements  that  were  made  in  the 
above  discussion  of  the  canned  corn  situation  that  are  applicable 
to  canned  tomatoes. 

The  National  Canners  Association  was  represented 
by  its  President,  Mr.  Howard  A.  Orr,  Winorr  Canning 
Company,  Circleville,  Ohio,  who  brought  greetings 
from  the  National  Association  and  told  of  their  work 
in  contacting  the  Federal  Trade  Commission  for  rul¬ 
ings,  the  activities  of  the  Statistical  and  Information 
Division  and  the  progress  of  informative  labeling,  as 
well  as  efforts  toward  the  control  of  the  pea  aphid. 

The  entire  convention  convened  at  the  banquet  at 
6 :30  on  the  evening  of  the  first  day  and  entered  whole¬ 
heartedly  into  the  entertainment  and  dancing  which 
followed. 

Mr.  M.  W.  Baker,  Federal  Inspector,  U.  S.  Depart¬ 
ment  of  Agriculture,  Columbus,  who  has  so  successfully 
conducted  the  grading  of  raw  products  for  canning 
purposes  in  the  State,  reported  on  work  of  the  1936 
season. 

The  methods  and  procedure  used  in  the  development 
of  Hybrid  Sweet  Corn  was  very  ably  explained  by  Dr. 
J.  B.  Park,  Professor  of  Agronomy,  Ohio  State  Uni¬ 
versity.  Of  the  golden  varieties.  Golden  Cross  Bantam 
stood  out  in  their  work. 

RESOLUTIONS 

The  Resolutions  Committee  brought  in  Resolutions 
of  thanks  to  the  National  Can  Company  for  the 
luncheon;  to  the  Officers  and  Directors  and  Com¬ 
mittees  for  their  efforts ;  and  appreciation  to  the 
speakers  who  contributed  to  the  success  of  the  meet¬ 
ing,  and  the  following  Memorial  Resolution: 

WHEREAS  the  All  Wise  Being  has  caused  to  be 
removed  from  our  midst  Mr.  J.  I.  Smith,  Esmeralda 
Canning  Company,  Circleville,  who  was  a  loyal  member 
of  this  Association. 

THEREFORE,  be  it  resolved  that  we  extend  our 
deepest  sympathy  to  his  family  and  friends,  the  same 
to  be  spread  upon  the  minutes  and  a  copy  be  sent  to 
his  family. 

THE  ELECTION 

The  Association  then  unanimously  voted  the  follow¬ 
ing  officers  to  serve  for  1937: 

President— E.  C.  Thatcher,  DeGraff  Food  Co., 
DeGraff. 

Vice-President — J.  I.  Smith,  Jr.,  Esmeralda  Canning 
Co.,  Circleville. 

Secretary-Treasurer — Roy  Irons,  Clyde. 


Directors — Charles  Lampke,  Mason  Canning  Co., 
Cincinnati;  H.  F.  Krimendahl,  Crampton  Canneries, 
Inc.,  Celina;  B.  A.  Shodel,  Madison  Canning  Co.,  Mt. 
Sterling;  C.  C.  Inskeep,  McCoy  Canned  Food  Co., 
Urbana;  Frank  B.  Post,  Roxana  Canning  Co., 
Lebanon;  Frank  Campbell,  Cummins  Canning  Co., 
Connaut ;  Randall  C.  Duncan,  Cleveland  Kraut  & 
Pickle  Co.,  Huron. 

MINNESOTA  CANNERS  MEETING 

HE  Annual  meeting  of  the  Minnesota  Canners 
Association  was  held  at  the  Hotel  Lowry,  St.  Paul, 
Minnesota,  December  4th. 

The  attendance  was  the  largest  in  the  history  of  the 
Association,  representatives  from  all  Minnesota  can¬ 
neries  attending,  as  well  as  a  number  of  canners  from 
Iowa  and  Wisconsin.  There  was  also  a  large  repre¬ 
sentation  present  from  the  Allied  Industries. 

One  hundred  twenty-five  were  present  at  the  noon 
luncheon,  the  main  address  being  given  by  Dr.  G.  A. 
Vacha,  Bacteriologist,  Department  of  Agriculture, 
Dairy  and  Food. 

Mr.  H.  M.  Bosch  of  the  Division  of  Sanitation,  spoke 
on  Sewage  Disposal,  which  problem  is  becoming  more 
acute  each  year.  The  Minnesota  Canners  Association, 
with  Dr.  Orin  Halverson,  University  of  Minnesota  as 
advisor,  are  carrying  on  an  experiment  at  the  present 
time  at  Fairmont,  in  order  to  determine  the  advisa¬ 
bility  of  installing  sewage  disposal  systems. 

Mr.  Norman  A.  Borgen,  Secretary  Minnesota  Tax 
Payers  Association,  gave  an  interesting  address  on  the 
tax  problems  which  confront  the  canners  at  the  present 
time.  Minnesota  canners  are  faced  with  an  immediate 
increase  in  real  estate  taxes  of  100  per  cent  to  150  per 
cent.  The  Minnesota  State  Tax  Commission  had  all 
canneries  in  the  State  appraised  during  the  past  sum¬ 
mer,  and  all  canners  were  called  before  the  Commission 
on  November  12th  to  state  their  argument  why  their 
real  estate  taxes  should  not  be  appreciated.  The  hear¬ 
ing  had  been  completed  and  the  increased  asset  valua¬ 
tion  had  ranged  from  100  per  cent  to  150  per  cent. 
Therefore  the  tax  problem  is  an  immediate  problem 
with  the  Minnesota  canner. 

A  Committee  consisting  of  W.  F.  Dietrich,  Minnesota 
Valley  Canning  Co.;  G.  J.  Meister,  Fairmont  Canning 
Co. ;  and  B.  A.  Brown,  Olivia  Canning  Co.,  was 
appointed  to  make  further  study  on  the  tax  problem. 

THE  ELECTION 

The  new  officers  are: 

President:  Dr.  G.  C.  Scott,  Minnesota  Valley  Can¬ 
ning  Co. ;  Vice-President :  Ivan  L.  Anderson,  Anderson 
Brothers  Canning  Co.;  Secretary-Treasurer:  George 
A.  Borg,  Northland  Canning  Co.  Mr.  Borg  has  held 
this  position  for  a  number  of  years. 

• 

TWO  ENTIRELY  NEW  PRODUCTS  have  just  been  added 
to  the  Phillips  Delicious  line  of  Forty  Famous  Foods, 
created  in  the  Southern  Kitchens  of  the  Phillips  Pack¬ 
ing  Company,  at  Cambridge,  Maryland. 

One  is  beef  soup — increasing  the  number  of  Phillips 
soup  varieties  to  seventeen.  The  other  is.  spinach — 
which  joins  the  constantly  growing  parade  of  Phillips 
canned  vegetables. 
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for  prompt  shipment 
or  future  contract 


MASTER  MARGLOBE  TOMATO 


PEAS  •  BEANS  •  CORN 
BEET  •  CARROT  •  CABBAGE 
PICKLE  CUCUMBER  SEED 


A  complete  line  of  canners*  seeds  car¬ 
ried  at  all  our  warehouses: — Atlanta, 
Ga;  Sacramento,  Cal;  Mercedes, 
Texas;  Toledo,  Ohio; — Home  office, 
Milford,  Conn. 


F.  H.  WOODRUFF  &  SONS 


MILFORD 


CONNECTICUT 


9^  See  our  Exhibits  and  Representatives  at  all  Conventions 


MODEFtN 

GANSE 


BAMSE  LITHOEHAPHINB  CD. 

Herman  Damse .  Prest-. 
4I9-^2I  E. Lombard  St. 
BALTIMORE.MD. 

Phomes — Plaza  IS^5-/SP-G 


CANNING  MACHINERY 

For  All  Food  Products 

We  Manufacture  More  Than  Fifty  Various 
Types  of  Equipment  for  The  Canner 


Write  For  Our  General 
Catalogue 


ROBINS'  Improved  ROBINS' 

All  Steel  Retort  In  Stock  All  Perforated  Process  Crates 
For  Immediate  Shipment 

A.  K.  ROBINS  &  COv  INC. 

Lombard,  Concord  &  W.  Falls  Ave.,  Baltimore,  Md. 
Write  Us  About  The  Tuc-Robins  Line  Of  Whole  Grain 
Cam  Canning  Madunery. 


Eastern  Sales  Representatives  For  F.  H.  LANGSENKAMP  CO. 
for  their  line  of  tomato  pulp  and  tomato  juice  equipment. 
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Express  YourselF  Thru  Your  Labels 

By  “BETTER  PROFITS” 

Special  Correepondent  of  The  Canning  Trade 


AS  soon  as  an  Eastern  Tourist  plans  on  spending 
a  vacation  in  a  Western  “dude”  ranch  he  pro- 
/  '  ceeds  to  outfit  himself  with  a  cowboy  getup,  he 

wants  to  look  the  part  of  a  Westerner.  Clergymen  of 
all  denominations  dress  like  clergymen,  budding 
lawyers  and  leading  legal  lights  alike  carry  imposing 
brief  cases.  They  all  have  a  better  time  and  enjoy 
themselves  most  when  dressed  to  appear  what  they 
are. 

A  friend  of  mine  bought  some  canned  strawberries 
lately  and  looked  forward  eagerly  to  the  time  when  he 
might  enjoy  luscious  strawberries,  like  those  pictured 
on  the  label  in  high-light  colors.  The  maid  served  them 
one  evening  when  particular  guests  were  present,  the 
embarrassed  host  took  one  look  at  the  pale  red,  mushy 
looking  berries  fioating  in  watery  sauce  and  said, 
“Mary,  take  these  back  to  the  kitchen  and  bring  us  the 
label  on  the  can,  it  looked  good  enough  to  eat.”  It  is 
not  necessary  to  repeat  what  became  of  the  unsavory 
appearing  lot  of  canned  strawberries. 

A  moral  here?  I’ll  say  there  is!  Just  as  you  wish  to 
look  your  part  at  home  or  in  calling  on  your  customers, 
it’s  necessary  that  your  labels  convey  to  the  prospec¬ 
tive  user  an  accurate  picture  of  what  may  be  expected 
when  the  can  is  opened.  Doll  up  your  products  to  look, 
as  far  as  their  labels  are  concerned,  like  a  million  dol¬ 
lars  worth  of  canned  food  for  the  price  of  a  good  cigar, 
disappoint  one  consumer  after  another  and  in  the  long 
run  you  will  hurt  your  reputation  and  that  of  your 
products  more  than  you  will  enhance  it.  By  the  same 
reasoning,  pack  a  product  better  than  the  average 
in  quality,  hide  it  behind  mediocre  labels  and  it  will 
take  much  longer  than  need  be  to  acquire  a  favorable 
consumer  reputation. 

In  four  or  five  weeks  you  will  be  at  Chicago  among 
your  friends,  the  supply  men  and  fellow  canners. 
No  matter  how  well  pleased  you  may  be  with  your 
present  label  book,  no  matter  how  you  feel  concerning 
the  financial  possibility  of  spending  much  money  next 
year  aside  from  your  regular  expenses,  talk  with  some 
canners  who  have  recently  re-designed  their  labels. 
Ask  them  frankly  to  tell  you  what  their  re-action  has 
been,  are  they  well  pleased  at  the  favorable  comment  of 
representatives,  buyers  and  consumers?  Are  their 
sales  increasing  as  they  hoped  and  expected?  It  may 
bo  difficult  for  them  to  accurately  check  affirmative  an¬ 
swers  but  you  will  be  guided  somewhat  by  their  general 
attitude  toward  the  matter.  If  they  seem  well  satisfied 
that  they  did  right  in  changing  their  labels  to  those 
of  the  present  design  you  will  do  well  to  follow  their 
lead  and  do  likewise.  Visit  the  label  men,  ask  to  see 
their  booklets  of  representative  label  layouts  for  lead¬ 


ing  canners.  Show  them  yours  and  ask  their  frank 
opinion  as  to  how  they  might  be  improved.  Sooner 
or  later  you’ll  find  a  man  whose  ideas  seem  to  fit  in 
somewhat  with  yours  and  who  will  be  willing  to  sub¬ 
mit  preliminary  sketches  without  obligation.  Tie  up 
with  this  man  and  see  what  he  will  develop  for  you. 
Have  no  fear  about  the  expense  of  new  labels.  From 
present  indications,  the  world  and  his  brother  will 
put  out  more  acreage  for  canning  in  1937  than  ever 
before.  Given  a  break  from  the  weather  man  and 
you’ll  see  yields  such  as  we  see  only  a  few  times  in  a 
decade.  And  prices  as  well  as  competition,  will  be 
such  you  will  wish  before  the  year  has  ended  you 
had  planned  sooner  and  more  wisely  on  meeting  the 
competition  you  will  face.  Prices  on  any  glut  crop 
will  be  such  you  may  not  hope  to  meet  them  and  make 
any  money  on  a  pack  of  ordinary  quality,  poorly 
labeled.  Insure  your  future  profits  by  at  least  having 
your  labels,  or  a  part  of  them  anyway,  up  to  date. 

I  mentioned  before  the  advisability  of  having  your 
product  labeled  in  such  a  manner  the  purchaser  will 
gain  from  the  label  a  fair  idea  of  what  to  expect  when 
the  can  is  opened.  Personally  I  have  never  been  able 
to  make  myself  believe  that  a  label  with  a  dark  back¬ 
ground  ever  created  a  favorable  impression  on  any 
housewife.  Label  your  goods  with  labels  using,  we’ll 
say,  a  dark  purple  background  and  embellish  it  as  you 
may  with  gold  and  I’ll  ask  the  opinion  of  any  judge  if 
a  user  will  be  attracted  to  the  article  in  question  in 
preference  to  one  using,  we’ll  say,  white,  as  its  back¬ 
ground.  Once  in  a  while  you’ll  find  a  canner  using 
dark  backgrounds  and  in  such  cases  if  a  heavy 
background  has  been  identifying  the  goods  for  some 
time  the  owner  is  very  apt  to  continue  using  them, 
even  adopting  black  in  preference  to  a  lighter  color. 
If  any  reader  is  of  an  opinion  dark  backgrounds  make 
his  goods  stand  out  on  the  shelves  of  retail  stores  in 
contrast  to  others,  we’ll  admit  this  may  be  the  case 
but  will  ask  in  turn:  “Does  this  distinctiveness  sell 
any  more  goods?”  Let  such  canners  as  believe  in 
dark  backgrounds  for  their  labels  thumb  through  label 
books  hour  after  hour  drawing  their  own  conclusions 
as  to  the  best  labels  in  the  books,  from  the  standpoint 
of  buying  appeal  to  the  average  housewife.  Let  such 
canners  inquire  of  label  men  if  in  their  opinion  labels 
with  dark  backgrounds  are  most  representative  of  the 
best  today  in  good  labeling,  and  I’ll  be  willing  to  abide 
by  the  majority  of  answers  received. 

Probably  in  few  if  any  departments  do  you  find  as 
much  improvement  in  canned  foods  trade,  as  a  whole, 
during  the  past  few  years  as  you  do  find  in  the  label 
department.  Don’t  take  my  statement  literally,  stroll 
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Write  for 
Sample- 2 
Case  and 
Circular 


3500  RICHMONt)  ST., /PHILADELPHIA 
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through  any  super-market  today  and  note  particularly 
the  attractiveness  of  present  day  labels.  Contrast 
them  in  your  mind’s  eye  with  labels  you  knew  five 
years  ago  and  with  yours ;  then  particularly  with  your 
own  labels.  We’ll  ^t  ten  cents  to  a  bag  of  popcorn 
that  if  you’ll  do  all  this  you  will  finally  see  a  label  man. 
It  may  be  too  much  to  hope  for  or  even  suggest,  to 
say  that  your  labels  should  be  representative  of  you, 
your  plant  and  sales  policies,  but  if  they  are  not,  you’d 
better  get  new  labels  anyway.  If  you  want  to  express 
yourself  through  your  labels,  it  can  be  done  if  you’ll 
be  patient  and  work  closely  with  the  man  you  finally 
select  to  do  the  re-designing  job  for  you. 

Beside  adopting  a  light  background  for  your  labels, 
beside  planning  one  to  express  your  individuality,  or 
that  of  your  business  policies,  you  need  to  be  consistent 
when  making  your  last  selection  of  designs.  In 
this  connection  I  do  not  mean  you  must  have  an  out¬ 
standing  trade  mark  prominently  displayed  on  each 
label  but  I  do  mean  that  if  you  decide  the  creation 
of  appetite  appeal  is  a  logical  function  of  your  labels 
you  should  be  certain  this  function  is  carried  through 
on  all  your  labels.  A  miss  makes  for  a  disconnection 
of  a  central  sales  theme  that  if  carried  out  will  make 
for  dollars  in  your  till  during  the  years  to  come.  What 
do  I  mean  by  disconnection  of  a  central  sales  theme? 
Just  this. 

Suppose  you  tell  your  label  designer  you  want  to 
show  the  product  in  use  on  each  label.  Suppose  he 
does  a  swell  job  doing  this  until  he  comes  to  Country 
Gentleman  Com.  In  this  instance  he  shows  on  the 
vignette  only  a  conventional  ear  of  corn,  partially 
husked,  but  no  dish  of  corn  ready  for  serving.  If  this 
dish  of  corn  has  been  used  on  several  other  varieties 
liked  by  consumers  and  then  is  missing  on  the  can  of 
Country  Gentleman  Cora  the  sales  theme  is  dis-con- 
nected  and  sales  lost  through  the  undermining  of 
consumer  confidence.  Heinz  may  or  may  not  pack  ex¬ 
actly  57  varieties  of  canned  foods  or  those  in  glass  but 
each  label  on  all  carries  the  legend,  “57  varieties.” 
Del  Monte  carries  on  its  nameplate,  “Del  Monte  Brand 
quality.”  Some  of  you  in  direct  competition  with  this 
fine  packer  may  know  how  hard  it  is  to  make  consumers 
realize  there  is  any  quality  higher  than  Del  Monte ;  it’s 
plenty  good  enough  for  millions  of  housewives  but  only 
because  the  packers  have  made  the  public  conscious  of 
Del  Monte  quality. 


According  to  present  indications  the  Robinson-Pat- 
man  Bill  is  doing  what  was  expected  of  it,  your  stocks 
are  well  sold  up,  supplies  are  scarce,  prices  are  firm  but 
we  are  faced,  as  always,  with  the  threat  of  over 
production,  plus  the  ever  increasing  competition  in 
1937-38.  Technical  improvement  in  canning  methods 
makes  possible  the  canning  of  the  best  in  foods  at 
practically  no  added  expense  over  the  production  of  in¬ 
ferior  goods.  With  quality  taken  care  of,  your  most 
logical  chance  to  improve  your  sales  volume  in  1937, 
and  the  years  to  come,  lies  in  improving  the  sales’ 
appeal  of  your  labels.  Look  them  over  critically  and 
take  any  necessary  steps  toward  improving  them  for 
next  season.  Your  sales  and  profits  will  increase  if 
you  do  this.  Send  us  your  labels  and  we’ll  be  glad  to 
let  you  have  our  ideas  of  how  they  may  be  improved. 
We  have  helped  others,  let  us  help  you.  No  obligations, 
of  course. 

BROKERAGE  “RIGHTS” 

ONSIDERABLE  discussion  has  greeted  a  state¬ 
ment  from  T.  Blair  Willison,  president  of  the 
National  Voluntary  Groups  Institute,  in  which 
the  “right”  of  brokerage  divisions  of  voluntary  groups 
and  cooperatives  to  receive  brokerage  compensation 
from  manufacturers  is  set  forth. 

Mr.  Willison,  in  outlining  the  claims  of  his  group, 
said,  in  part:  “If  a  national  voluntary  group  broker 
does  not  perform  the  services  of  a  true  broker,  then 
he  has  no  right  to  earn  brokerage — certainly  that  is 
the  only  sensible  method  of  finding  a  distinction.  But, 
on  the  other  hand,  if  the  brokerage  department  of  a 
voluntary  group  is  a  true  broker  in  every  sense  of  the 
word,  then  he  has  earned  and  deserves  his  due  com¬ 
pensation.” 

The  entire  statement  by  the  head  of  the  voluntary 
group  is  a  masterly  summing  up  of  the  contentions  of 
the  group  which  have  opposed  the  current  interpreta¬ 
tion  of  the  brokerage  provision  in  the  Patman  Act, 
but  significantly  fails  to  go  into  the  subject  of  what 
becomes  of  the  brokerage  fees  collected  by  the  broker¬ 
age  departments  of  the  organization  for  which  he 
speaks. 


PHILLIPS  SALES  COIHPAIMY,  Inc. 

Brokers  and!  Commission 

Ganned  and  Ganmn  Supplies 


Located  in  the  heart  of  Maryland's  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers'  accounts  solicited. 


CAMBRIDGE  •  MARYLAND.  U.  S.  A. 
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THE  •  IDEAL  •  CHRISTMAS  •  GIFT 

For  managers,  superintendents,  brokers  and  buyers 


Size  6  x  9,  360  Pages  Beautifully 
Bound.  Stamped  in  Gold. 


New  1936  edition 

A 

COMPLETE 
COURSE  in 
CANNING 


360  Pages  of  proven  procedure  and  formulae 
for  everything  <^‘^Can-ahle” 


All  the  newest  times  and  temperatures  . 

All  the  newest  and  latest  products  . 

•  Fruits  •  Vesetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  by 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  S.  GAY  STREET,  MARYLAND 


Idaho  Mosaic  Resistant  Refugee 


This  grand  strain — ^fully  resistant  to  common  mosaic,  is,  in  our  Judgment,  the  finest  of  all  the  Refugees.  Just  as  early 
as  Rogers  Stringless  Refugee,  and  in  our  trials  arrives  at  the  packing  stage  fully  10  days  earlier  than  Wisconsin  Refugee. 

NOW  BOOKING  ORDERS  FOR  1937  CROP  DELIVERY. 


'f2o<(£/LA 


W.  WASHINGTON  ST. 


Si£d  Compcum' 


CHICAGO,  ILLINOI 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 


Buying  From  First  Hands  Quiet,  But  Distributors  and  Retailers 
Very  Busy — Preparing  a  Great  Buying  Market — A  Market  in 
Sight  for  Every  Case  in  Existence — Difference  in  Peas — The 
Pumpkin  and  Squash  Packs 

Fine — in  a  world  that  is  busier  buying  than  ever 
before  in  its  history  canned  foods  are  not  being 
neglected  by  the  consumers.  The  canners  and 
brokers  are  not  finding  the  market  teeming  with 
orders — and  fat  commissions — but  the  wholesalers  and 
distributors  here,  and  in  every  section  of  the  country, 
report  fine  business,  with  the  goods  passing  out 
steadily  to  what  seems  an  insatiable  demand;  they 
can’t  get  enough.  Talking  with  one  distributor  he  re¬ 
ported  sales  of  canned  foods  four  times  any  previous 
year. 

The  best  market  review  we  could  give  you  will  be 
found  under  the  report  of  the  Ohio  Canners  Conven¬ 
tion,  where  Mr.  Carlos  Campbell  summarized  the  situa¬ 
tion  in  corn  and  tomatoes.  What  has  taken  place  and 
is  taking  place  in  those  two  great  staples  is  duplicated 
in  all  other  items  of  canned  foods,  down  to  the  special¬ 
ties  and  luxuries.  And  it  is  all  cleaning  out  holdings, 
as  never  before,  and  making  the  new  year’s  canned 
foods  business  an  assured  success.  For  remember 
when  the  retailers  are  cleaned  out,  and  the  distributors’ 
floors  so  cleaned  down  as  -to  cause  worry,  the  time 
must  be  near  at  hand  when  the  canners  will  be  besieged 
for  what  few  goods  they  have  left.  And  when  you  are 
thinking  in  that  vein,  note  how  Mr.  Campbell  remarks 
that  there  could  not  have  been  more  goods  sold  because 
there  were  none  left.  You  let  them  take  the  last  cases 
of  the  1935  pack  of  tomatoes  from  you  without  in¬ 
fluencing  the  market  prices  upwards  hardly  at  all. 
That  was  either  duced  clever  work  on  the  part  of  the 
buyers,  or  dumb  selling  on  the  part  of  the  sellers.  Take 
your  choice.  The  same  thing  is  in  course  of  procedure 
right  now. 

THE  MARKET — There  does  not  seem  to  be  a  trace 
of  effort  to  sell  on  the  part  of  canners,  but  on  the  con¬ 
trary,  when  any  of  them  is  induced  to  give  a  price, 
he  reserves  the  right  to  accept  or  reject.  The  entire 
market  is  firm,  even  canned  tomatoes  having  lost  the 
slight  recent  weakness.  Here  and  there  some  corn 
canner  cleans  out  the  few  remaining  cases  at  a  bargain, 
rather  than  go  to  the  trouble  and  expense  of  heating 
the  warehouse.  And  this  is  happening  with  some  other 
odds  and  ends  of  the  packs;  but  holders  of  blocks  of 
goods  know  that  they  have  good  property,  and  the  new 


year  is  so  close  that  they  are  willing  to  wait.  The 
danger  point  is  the  canner  who  accepts  an  order  at 
present  prices  for  delivery  and  billing  after  January 
1st;  what  was  the  use  of  waiting  this  long,  only  now 
to  surrender  all  chance  for  better  prices?  Don’t  be 
mislead  by  propaganda,  or  horse-trading  measures. 
This  present  wave  of  good  business  in  all  lines  cannot 
be  stopped;  the  tremendous  consumer  buying  will  go 
steadily  on,  actually  become  heavier  as  the  colder. 
Winter  months  set  in  and  appetites  are  sharpened,  and 
every  single  case  of  canned  foods  that  is  fit  to  market 
will  be  called  for  and  used  long  before  new  goods  can 
be  produced.  There  is  no  prophesy  or  gamble  about 
that  assertion,  and  the  buyers  know  it  as  well,  or 
better,  than  you  do.  Then  all  that  is  needed  to  bring 
about  these  better  prices — and  we  do  not  mean  too 
high  prices — is  a  little  “price-resistance”  on  the  part 
of  sellers.  Don’t  sell  on  the  first  offer,  and  don’t  be¬ 
lieve  that  a  fellow  canner  is  selling  lower.  Stiffen 
your  backbone,  and  you  will  get  the  price,  and  we  do 
not  believe  that  you  will  have  to  wait  long.  There  will 
be  a  dire  scarcity  of  many  staple  canned  foods  before 
Spring. 

In  all  the  market  pages  of  canned  foods  prices  there 
are  no  changes  to  record.  An  effort  to  soften  the  snap 
bean  market  was  made,  this  week,  in  the  quotation  of 
southern  packed  snap  beans  at  77l^  cents.  That  mar¬ 
ket  is  firm  and  advancing  and  buyers  “know  their 
onions”.  Likewise  there  has  been  some  pretense  of 
weakening  prices  in  the  canned  pea  lines.  One  sale 
is  made  a  lot  of,  but  pea  canners  know  how  to  take 
care  of  their  market.  They  usually  have  some  “guts”. 
This  week  there  has  been  a  meeting  of  the  pea  canners 
of  this  section,  in  Baltimore,  to  induce  the  Government 
to  re-adjust  its  methods  of  grading  for  standards  and 
lower.  The  so-called  southern  canned  pea  has  a  lot 
more  starch  than  the  “melting”  peas  of  the  north  and 
west,  and  should  be  judged  upon  a  different  basis.  As 
E.  Greenebaum,  an  old  and  experienced  pea  canner  of 
Delaware  said  once,  when  looking  at  some  delicious 
peas  going  through  a  New  York  State  cannery,  “Those 
peas  are  not  the  same  as  the  peas  we  have  down  home.” 
That  was  not  a  reflection  upon  the  southern  peas,  just 
a  statement  of  fact  that  the  two  products  are  different. 
There  are  many  good  buyers  who  will  pay  premiums 
for  these  tender,  more  meaty  peas,  because  there  are 
many  consumers  who  prefer  them.  Just  a  matter  of 
taste,  but  incidentally  that  difference  in  taste  for  foods 
makes  the  wide  extent  of  our  market. 

An  item  of  interest  was  the  issuance  this  week  of 
the  statistics  on  the  packs  of  pumpkin  and  squash,  put 
out  by  the  National  Canners  Association.  Here  they 
are: 
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PUMPKIN  AND  SQUASH  PACK  FOR  1936  (in  cases) 


East 

2  2%  3  10  Misc.  Total 

New  York  . 3,066  24,076  .  11,497  .  38,639 

Maine  .  2,206  3,696  .  276  2,218  8,296 

Md.,  N.  J.,  Dela.,  Pa .  730  66,746  3,460  72,911  .  132,847 

Total  .  6,002  83,418  3,460  84,683  2,218  179,781 

Mid- West 

Michigan  .  600  40,000  3,000  36,176  .  78,676 

Ohio  .  126  63,213  .  9,196  .  72,633 

Indiana  .  86,716  668,363  .  67,799  .  822,877 

Illinois  .  44,763  81,929  11,469  48,107  .  186,248 

Wisconsin  .  12,447  18,696  .  9,243  164  40,439 

Iowa  .  38,426  64,922  .  6,943  .  100,290 

Total  .  182,966  927,022  14,469  176,462  164  1,301,062 

West 

Utah  .  8,247  .  667  .  8,804 

Washington  *  .  .  .  .  .  . 

Oregon  .  18,101  123,864  _  66,968  .  198,913 

Total  .  18,101  132,101  .  67,616  _  207,717 

Other  States  .  16,922  36,669  .  19,606  .  72,087 

Total  U.  S.  Pack 

East  .  6,002  83,418  3,460  84,683  2,218  179,781 

Mid-west  .  182,966  927,022  14,469  176,462  164  1,301,062 

West  .  18,101  132,101  _ _  67,616  .  207,717 

Other  States  .  16,922  36,669  .  19,606  .  72,087 

Total  United  States....  222,990  1,179,200  17,917  336,166  2,372  1,768,645 


*  Included  in  Oregon. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  *‘The  Canning  Trade" 

Distributors’  Stocks  Need  Replenishing,  But  End  of  Year  Too 
Near — Tomatoes  Steadying — Corn  Shows  Interest — Peas  Easier 
— Grapefruit  Unsettled — Beans  Moving — Fruits  Unchanged — 
Strike  Has  Affected  Salmon 

New  York,  December  18,  1936. 

HE  SITUATION — Despite  the  current  quiet  in 
in  the  canned  foods  market,  prices  appear  to  be 
showing  a  steadying  tone,  and  a  moderate  amount 
of  resale  trading  is  in  evidence.  Distributors’  stocks 
are  by  no  means  complete,  the  interruption  in  Coast 
shipments  having  caused  many  maladjustments.  In 
connection  with  California  canned  foods  shipments, 
further  increases  in  rail-ship  movement  are  reported, 
with  Houston  the  clearing  point  for  most  trans¬ 
shipments. 

THE  OUTLOOK — With  year-end  inventories  almost 
at  hand,  distributors  are  not  inclined  to  operate  ex¬ 
tensively,  and  it  now  appears  that  the  real  buying 
movement  will  be  deferred  until  the  annual  conventions 
in  Chicago  during  the  week  of  January  24.  Consider¬ 
able  replacement  buying  will  be  made  necessary  by 
that  time,  and  this  condition  should  make  for  a  rather 


buying  heavily  due  to  the  uncertain  price  outlook.  The 
market  for  good  standard  2s  still  appears  at  85  cents, 
bottom,  with  many  canners  asking  90  cents  and  up¬ 
wards,  f.  o.  b.  canneries. 

PEAS — Wisconsin  canners  are  evidently  feeling  the 
pressure  on  their  holdings  of  standard  peas,  and  the 
market  is  easier.  Southern  canners  are  still  holding 
the  market  for  standard  early  Junes  at  90  cents.  It  is 
probable  that  a  good  part  of  the  weaker  holdings  of 
western  packs  will  be  cleared  from  the  market  at  next 
months’  conventions. 

BUTLER  IN  RECEIVERSHIP— The  James  Butler 
Grocery  Co.,  formerly  one  of  the  larger  eastern  chains, 
filed  a  voluntary  petition  in  bankruptcy  in  Federal 
Court  in  Brooklyn  this  week.  The  petition  stated  that 
liabilities  aggregate  approximately  $2,500,000  and  that 
the  corporation  has  assets  totaling  some  $3,500,000, 
but  is  unable  to  meet  its  obligations  as  they  mature. 
The  petition  climaxed  a  long  series  of  difficulties  ex¬ 
perienced  by  the  company,  which  at  one  time  operated 
more  than  1,100  retail  stores  in  this  area.  Following 
labor  difficulties,  the  company  on  March  19,  1935,  filed 
a  petition  to  reorganize  under  Section  77-B  of  the 
Federal  Bankruptcy  Act,  and  later  startled  the  trade 
with  a  reorganization  plan  under  which  it  sold  many 
of  its  retail  units  to  their  managers.  The  efforts  of 
the  corporation  to  change  over  to  a  voluntary  chain 
system  of  operation  proved  only  partially  successful, 
however. 

GRAPEFRUIT — The  market  for  Florida  grapefruit 
and  juice  continues  unsettled,  and  on  the  weak  side. 
Offerings  are  reported  this  week  on  the  basis  of  85 
cents  per  dozen  for  fancy  sections,  No.  2  tins,  and  65 
cents  for  No.  2  juice,  both  being  f.  o.  b.  Tampa.  Dis¬ 
tributors  are  not  taking  in  grapefruit  in  normal  quanti¬ 
ties  due  to  price  unsettlement,  and  this  condition  is 
probably  adversely  affecting  the  marketing  of  the  ad¬ 
mitted  large  pack  this  season. 

BEANS — Standard  stringless  beans  are  moving  in 
good  volume,  and  distributors  are  in  the  market  for 
replacement  supplies  as  current  inventories  move  into 
consuming  channels.  The  market  is  holding  steady  at 
80  to  85  cents  per  dozen  for  standard  2s  at  the  can¬ 
neries,  with  the  top  price  representing  the  views  of 
most  sellers. 

A,  B,  C  GRADING — Great  Atlantic  &  Pacific  Tea 
Company  is  adhering  to  the  alphabetical  grading  sys- 


firm  price  structure  during  convention  week. 

TOMATOES — The  chains  continue  to  push  stan¬ 
dards  at  very  low  price  levels,  close  to  replacement 
costs  in  many  instances,  and  this  has  made  for  a  steady 
volume  of  consumption.  With  the  southern  market 
steadying,  the  trade  is  showing  more  interest  in  re¬ 
placements.  For  shipment,  canners  are  quoting  the 
market  on  the  basis  of  40  cents  for  Is,  65  cents  for  2s, 
$1.00  for  3s,  and  $2.85  for  10s.  Recent  easiness  appears 
to  have  been  dissipated  by  the  few  sales  made  at  the 
lower  price  levels.  The  tomato  situation  in  the  mid¬ 
west  and  on  the  West  Coast  is  reported  unchanged  this 
week. 

CORN — Standard  corn  has  been  coming  in  for  some 
interest  during  the  week,  but  jobbers  have  not  been 


Golden  Cross  Corn 

Hybrid  Corn  -  White  Varieties 

its  Quality  Tonnage  that  Counts 

PEAS,  BEANS,  CORN,  TOMATO 

Other  seeds  for  the  Canner 

LEONARD  SEED  COMPANY 

CHICAGO 


December  2i,  19S6 


THE  CANNINC  trade 


25 


tern  in  its  private  labels  for  its  canned  foods  lines  in 
this  territory.  Some  other  distributors,  however,  con¬ 
tinue  to  oppose  alphabetical  or  symbolical  labeling,  and 
are  developing  their  own  descriptive  labeling  programs. 

CANNED  FRUITS — Buyers  are  closely  surveying 
conditions  in  the  canned  fruit  market  on  the  coast,  and 
some  new  buying  is  looked  for  after  the  turn  of  the 
year.  The  amount  of  replacement  business  will  prob¬ 
ably  fall  below  earlier  estimates,  however,  due  to  the 
fact  that  considerable  quantities  of  canned  fruits 
shipped  just  prior  to  the  outbreak  of  the  maritime 
strike  are  still  held  on  vessels  and  on  docks.  This  con¬ 
dition  has  probably  curtailed  consumption  to  some  ex¬ 
tent,  and  will  militate  against  the  possibility  of  a  sub¬ 
stantial  advance  in  quotations  during  the  spring  season. 

SALMON — The  salmon  market  continues  to  reflect 
the  strike  situation,  with  limited  buying  interest  evi¬ 
dent.  Canners  continue  to  quote  the  market  at  $2.15 
for  fancy  red  Alaskas,  $1.70  for  medium  reds,  $1.00 
for  pinks  and  92^2  to  95  cents  for  chums,  all  f.  o.  b. 
Seattle.  The  interruption  in  shipments  has  naturally 
tended  to  slow  down  the  exceptionally  rapid  movement 
of  the  1936  pack  into  distributing  channels,  but  the 
industry  anticipates  no  difficulty  in  liquidating  carry¬ 
over  stocks  before  the  1937  pack  becomes  available  for 
shipment. 
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By  ‘‘Illinois” 

Special  Correspondent  of  "The  Canning  Trade" 

Market  Dull,  But  Strong — Tomatoes  Without  Interest — Peas 
Firm — Good  Demand  for  Beans — Beets  Almost  Sold  Up — 
California  Fruits  Steady,  Shipments  Moving  Slow — 

The  Old  Timer 

Chicago,  Ill.,  December  18,  1936. 

ENERAL  MARKET — With  the  New  Year  only 
a  few  days  away,  the  Chicago  trade  is  just  drift¬ 
ing  along.  Some  brokers  report  a  larger  volume 
than  is  usual  for  a  December. 

The  underlying  tone  of  the  situation  is  one  of 
strength.  Indeed  it  is  remarkable  to  note  that  canners 
generally  have  great  confidence  in  the  future  course  of 
spot  values.  Few  indeed  are  those  who  are  inclined 
to  shade  prices  or  to  make  the  jobber  a  bargain.  In 
one’s  call  upon  the  trade,  practically  every  buyer  wants 
to  know  what  you  have  in  a  bargain.  All  are  looking 
for  ’em. 

TOMATOES — ^While  some  buying  has  been  recorded 
for  shipment  immediately  after  the  turn  of  the  year, 
tomatoes  as  a  whole  are  listless  and  without  interest. 
No.  2  standard  Indiana  packing  can  be  obtained  at  70 
cents  factory  with  No.  21^  tins  at  95  cents  factory,  but 
the  large  majority  of  the  canners  in  Indiana  and  sur¬ 
rounding  States  are  holding  at  75  cents  and  $1.00  and 
seem  confident  that  they  will  obtain  same  and  possibly 
even  more.  No.  10  tins  are  moving  readily  at  $3.25 
to  $3.50  factory. 

Puree  has  been  quiet  and  not  much  business  passing 
with  the  ruling  quotation  $3.25  and  upwards  for  No. 
10  tin  fancy  stock. 


CORN — Sales  of  No.  2  tin  standard  corn  have  been 
made  during  the  past  week  at  92V^c  f.  o.  b.  Ohio,  In¬ 
diana  and  Illinois  factory  points.  One  does  hear  of 
90  cents,  but  the  quality  of  such  lots  is  more  or  less 
questionable.  Corn  seems  to  be  picking  up  somewhat 
in  interest. 

PEAS — Wisconsin  canners  are  more  concerned  over 
1937  prospects  and  the  obstacles  they  will  have  to 
overcome  in  obtaining  the  proper  production  than  they 
are  in  selling  what  few  peas  they  have  in  their  fac¬ 
tories.  The  demand  has  been  limited  but  bargain  lots 
seem  few  and  far  between. 

GREEN  AND  WAX  BEANS— With  the  firming  of 
the  market  in  the  East,  a  better  call  has  been  noted 
on  No.  2  standard  cut  green  beans  in  Michigan  and 
Wisconsin  and  some  sales  have  been  made  at  90  cents, 
f.  o.  b.  factory.  There  is  a  demand  for  fancy  small  cut 
green  beans,  but  these  seem  to  be  in  small  compass. 
No.  10  tin  beans  are  also  in  limited  supply  in  this 
district. 

Whole  grade,  like  No.  2  tin  fancy  No.  1  sieve  as  well 
as  No.  2  sieve  and  No.  3  sieve,  would  be  purchased  by 
Chicago  jobbers,  but  canners  fortunate  in  having  a  sur¬ 
plus  are  holding  at  such  high  levels  that  there  is  little 
or  no  interest.  By  high  levels,  one  means  $2.00  for 
No.  2  tin  fancy  No.  2  sieve  whole. 

SAUER  KRAUT — Everyone  realizes  that  statis¬ 
tically,  sauer  kraut  is  short.  The  recent  “fight”  be¬ 
tween  two  of  the  larger  canners  has  subsided  and 
today  No.  2i/^  fancy  kraut  is  quoted  at  95  cents  to 
$1.00,  f.  o.  b.  Middlewestern  factories  with  everyone 
anticipating  a  $1.10  price  by  Convention  time  in 
January. 

BEETS — ^Wisconsin  packers  report  the  cleaning  up 
process  of  their  1936  packing  progressing  to  a  degree 
where  they  will  soon  be  sold  out.  Already  the  whole 
grade  are  hard  to  find  and  items  like  No.  10  sliced 
beets  are  scarce.  The  market  is  firm  with  an  apparent 
total  elimination  of  price  cutting.  No.  2i^  quartered 
beets  can  be  secured  at  821/^  cents  to  85  cents,  factory. 

SPINACH — A  firm  market  rules  out  of  the  Ozarks. 
Canners  in  Missouri  and  Arkansas  did  not  record  the 
large  pack  that  was  expected.  Unfavorable  weather 
conditions  prevailed.  No.  2  tin  spinach  can  still  be 
obtained  from  Arkansas  on  the  basis  of  75  cents,  f.  o.  b. 
factory. 

Some  idea  of  the  strength  on  the  Pacific  Coast  can 
be  secured  from  the  following  report  received  from  an 
authority  in  San  Francisco: 

Total  on  hand,  November  1,  1936 . 485,000  cases 


Total  sold  but  not  shipped . 394,000  cases 

Total  unsold .  91,000  cases 


These  figures  are  approximate,  but  are  very  close  to 
the  actual. 

CALIFORNIA  FRUITS — The  market  continues 
steady  although  some  difficulty  still  prevails  in  secur¬ 
ing  shipments  especially  in  the  trap  or  pool  cars  from 
Oakland.  Canners  located  in  the  interior  of  Cali¬ 
fornia  are  not  experiencing  any  difficulty  in  shipping 
all  rail. 

There  are  three  facts  which  point  toward  a  firmer 
market.  One  is  the  advertising  campaign  which  has 
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been  received  with  acclaim  by  the  trade  in  general. 
Secondly,  a  good  many  canners  in  California  had 
preferential  truck  rates  between  factories,  but  those 
are  all  cancelled  now  and  everyone  is  on  a  set  basis 
close  to  the  rail  rate.  Third,  the  labor  question  is 
the  paramount  issue.  Unions  have  organized  all 
cannery  workers  and  it  looks  as  if  at  least  a  20  per 
cent  advance  in  the  wage  scale  will  be  the  result. 

GRAPEFRUIT — At  the  best,  the  market  is  what 
one  broker  called  “sloppy”.  It  is  claimed  that  the 
Government  erred  in  their  estimate  of  grapefruit  and 
that  the  crop  in  Florida  particularly  is  much  heavier 
than  was  stated.  Some  low  prices  have  emanated 
from  the  State  in  the  week  under  review  and  rumors 
have  it  that  sales  have  been  made  here  on  the  basis  of : 

No.  2  tin  Fancy  Grapefruit  Segments,  at....$  .80 

No.  2  tin  Broken  Segments  Grapefruit,  at..  .67 V2 

No.  2  tin  Grapefruit  Juice,  at . 60 

all  f.  o.  b.  Florida  points,  Tampa  rate  of  freight  guar¬ 
anteed,  etc.  However,  these  prices  seem  applicable 
only  for  prompt  shipment  as  sellers  apparently  are 
afraid  to  book  heavily  ahead.  Considerable  volume  of 
both  fruit  and  juice  business  has  been  already  shipped 
to  this  territory, 

PACIFIC  NORTHWEST — Everything  seems  to  be 
quiet  from  those  two  great  States  of  Oregon  and  Wash¬ 
ington.  Reports  are  that  stocks  in  canners’  hands  are 
much  lighter  this  year  than  for  a  number  of  seasons 
past  with  the  result  that  sellers  are  more  or  less  firm 
and  not  inclined  to  consider  offers  off  the  list.  Some 
little  demand  has  been  noted  for  special  packs  like 
No.  1  and  No.  2  fancy  Cuthberts;  No.  21/2  fancy  and 
choice  pitted  Royal  Anne  cherries;  No.  10  tin  black 
as  well  as  Royal  Annes  in  the  various  grades,  etc. 
Pears  are  quiet. 

NEW  AAA — Possibly  readers  of  The  Canning 
Trade  did  not  see  the  press  dispatch  from  California 
last  week.  The  Convention  of  the  American  Farm 
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Bureau  Federation  held  in  Los  Angeles  at  which  over 
10,000  delegates  attended,  passed  a  resolution  urging 
that  farm  regulations  similar  to  the  recent  Agricul¬ 
tural  Adjustment  Act,  be  passed  at  the  coming  Con¬ 
gress.  The  report  was  that  the  meeting  was  over¬ 
whelmingly  in  favor  of  a  crop  control  program. 

THE  R.  P.  STATUTE — The  local  trade  has  been 
buzzing  over  the  report  of  the  survey  conducted  by 
the  Associated  Grocery  Manufacturers,  but  some 
wonder  if  that  is  not  a  smoke  screen,  especially  when 
the  A.  G,  M.  A.  at  its  recent  Convention  suggested  that 
a  fact-finding  inquiry  be  suggested  and  enacted  all 
toward  amending  this  law. 

THE  OLD  TIMER — (Continued  from  last  week)  — 
Your  correspondent  received  the  following  Christmas 
greetings  from  Old  Timer  and  it  seems  most  proper 
to  print  same: 

“Christmas — the  closing  of  another  year — notwith¬ 
standing  the  happiness  which  surrounds  us  on  every 
hand,  tends  to  retrospective  and  introspective  thought. 
As  the  curtain  falls,  the  tumult  and  the  strife,  the 
pleasure  and  the  pain  of  the  last  twelve  months  are 
gone  forever — except  in  memory.  It  is  well,  perhaps, 
that  the  passing  years  are  blessed  in  their  final  days 
by  the  glorious  spirit  of  Christmas  and  all  the  joys  of 
the  sacred  period. 

“  ‘Peace  on  earth ;  Good  will  toward  men’  will  never 
be  attained  by  any  organized  movement  nor  any  sort 
of  general  propaganda.  It  is  an  individual  responsi¬ 
bility — a  personal  obligation.  When  every  human 
being  in  the  world  can  grasp  the  hand  of  every  other 
human  being  in  brotherly  friendship,  then  will  Peace 
be  upon  all  the  earth. 

And  so,  figuratively,  here  is  our  hand  in  fraternal 
greetings — as  the  wheels  of  commerce  slacken,  as  the 
hearts  soften,  as  happiness  reigns  supreme  and 
memory  mellows  the  souls  of  men.  This  is  our  Merry 
Christmas  and  may  the  blessings  of  health  and  pros¬ 
perity  attend  you  and  yours  throughout  all  the  years 
which  lie  beckoning  before  us.”  (Continued  next  week) . 

jt  j( 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Shrimp  Canning  Conditions  Unchanged — Trading  Slow,  Market 
Strong — Canned  Oysters  for  the  Turkey  Dressing 

Mobile,  Ala.,  December  18,  1936. 

ERRY  XMAS — When  these  lines  are  read, 
Santa  Claus  will  be  just  around  the  corner  and 
in  a  few  days  he  will  be  here. 

We  can  not  all  experience  the  thrill  of  the  youngsters 
in  looking  forward  to  the  visit  of  Santa  Claus,  but  we 
can  all  enter  into  the  spirit  of  the  occasion  and  with 
this  end  in  view,  it  is  my  sincere  wish  that  all  the 
readers  of  The  Canning  Trade  enjoy  a  very  Merry 
Christmas. 

SHRIMP — There  is  not  much  that  can  be  said,  and 
less  that  can  be  written  about  the  shrimp  pack  in  this 
section,  because  it  is  moving  along  in  a  very  irregular 
manner.  Some  days  the  factories  have  something  to 
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do  and  others  they  haven’t.  The  “haven’t”  days  by 
far  predominate  and  that  is  the  hard  part  about  it. 

The  small  shrimp  have  worked  into  the  bays  from 
up  the  rivers  and  are  mixed  up  with  the  larger  ones. 
This  compels  the  fishermen  to  work  in  the  lower  bay 
and  the  gulf,  as  there  are  too  many  small  shrimp  in 
the  upper  bay. 

There  were  no  shrimp  caught  on  the  Alabama  nor 
the  Mississippi  coasts  last  week  and  very  few  on  the 
Louisiana  coast,  therefore,  it  has  been  a  very  light 
week  for  production. 

The  few  shrimp  caught  went  to  the  raw,  headless 
shrimp  dealers,  because  it  was  not  sufficient  for  the 
canneries  to  operate. 

At  this  time  of  the  year,  the  thoughts  of  the  food 
consuming  public  are  directed  to  turkey,  oysters,  fruit, 
candies  and  cakes,  so  the  sale  of  sea  foods  and  other 
commodities  is  slow. 

The  price  of  canned  shrimp  is  $1.40  per  dozen  for 
No.  1  small;  $1.45  for  No.  1  medium  and  $1.55  for 
No.  1  large,  f.  o.  b.  factory. 

OYSTERS — Oysters  and  turkey  are  the  popular 
yuletide  foodstuff  and  the  demand  for  both  is  at  its 
peak  right  now.  Whether  the  sale  of  them  is  good  or 
bad,  depends  largely  on  the  supply  and  economic  con¬ 
ditions,  but  at  no  other  time  of  the  year  is  there  a 
greater  demand  for  oysters  and  turkeys  as  there  is 
Christmas  week. 

Canned  oysters  are  excellent  for  dressing  and  just 
as  delicious  as  the  fresh  ones,  so  no  pantry  is  complete 
without  a  can  or  two  of  oysters,  which  are  quickly 
prepared  and  enables  the  housewife  to  fix  her  chicken, 
turkey  or  any  other  oyster  dressing  on  very  short 
notice  and  at  a  minimum  cost. 

The  price  of  canned  oysters  is  $1.05  per  dozen  for 
four  ounce ;  $1.10  for  five  ounce,  and  $2  for  ten  ounce, 
f.  o.  b.  cannery. 
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CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correepondent  of  “The  Canning  Trade" 

Drought  Breaking — The  Fair  Price  Decision — Another  Chain- 
Store  Tax  Battle — ShippinglO’s  Fruit  By  Rail — Pineapple 
Canners  Troubled — Tomato  Paste  Cleaning  Up 

San  Francisco,  Calif.,  December  17, 1936. 

AINS — Growers  and  canners  have  been  cheered  by 
the  indications  of  a  break  in  the  drought  which 
has  been  holding  northern  California  in  its  grip. 
Light  rains  have  fallen  in  some  places  along  the  coast 
and  may  develop  into  a  general  storm.  The  Fall  months 
have  been  the  driest  in  sixty-five  years  of  the  U.  S. 
Weather  Bureau’s  history  and  farm  operations  have 
been  seriously  curtailed.  Around  San  Francisco  Bay 
the  precipitation  is  but  one-tenth  the  normal  to  date, 
with  other  sections  making  even  a  poorer  showing.  A 
good  storm  could  quickly  change  the  picture,  however. 

THE  FAIR  PRICE  DECISION— Packers  of  food 
products  are  more  than  mildly  interested  in  a  decision 
handed  down  last  week  by  the  United  States  Supreme 
Court  upholding  the  constitutionality  of  the  California 


Fair  Trade  Act.  This  act,  passed  in  1931  and  amended 
in  1933,  was  planned  as  a  measure  to  prevent  price 
cutting.  It  specifically  sets  forth  that  it  is  unfair  com¬ 
petition  for  anyone  to  knowingly  advertise,  offer  for 
sale  or  sell  any  standard  product  at  less  than  the  price 
stipulated  in  any  contract.  This  holds  good  whether 
or  not  the  person  so  advertising,  offering  for  sale  or 
selling  the  commodity  is  a  party  to  the  contract. 

If  the  packers  of  Sun  Blest  peaches,  for  example,  set 
a  resale  price  of  15  cents  a  can  on  this  brand,  anyone 
selling  for  less  is  liable  for  damages.  However,  the 
retailer  might  remove  the  label  and  sell  the  fruit  at 
his  own  price.  The  court  said:  “There  is  nothing  in 
the  act  to  preclude  the  purchasers  from  removing  the 
mark  or  brand  from  the  commodity — ^thus  separating 
the  physical  property,  which  he  owns,  from  the  good 
will,  which  is  the  property  of  another — and  then  sell¬ 
ing  the  commodity  at  his  own  price,  provided  he  can 
do  so  without  utilizing  the  good  will  of  the  latter  as 
an  aid  to  that  end.”  Further,  the  court  added,  “there 
was  a  great  body  of  fact  and  opinion  tending  to  show 
that  price  cutting  by  retail  dealers  is  not  only  injurious 
to  the  good  will  and  business  of  the  producer  and  dis¬ 
tributor  of  identified  goods  but  injurious  to  the  general 
public  as  well.” 

ANOTHER  TAX  BATTLE — A  new  chain  store  tax 
battle  looms  in  California,  plans  having  been  completed 
for  the  introduction  of  a  measure  into  the  forthcoming 
Legislature  along  the  line  of  the  one  adopted  two  years 
ago  and  voted  on  by  referendum  at  the  November 
election.  This  was  disapproved  by  voters  by  a  vote  of 
more  than  250,000  after  a  campaign  on  which  more 
than  $1,000,000  was  expended.  The  former  measure 
exempted  chair  restaurants,  chain  gasoline  stations, 
beauty  parlors,  theatres,  and  many  similar  institutions. 
None  of  these  exemptions  will  be  in  the  new  law.  The 
former  one  provided  for  an  annual  license  fee  of  $500 
for  each  store  over  nine.  The  new  proposal  calls  for  a 
license  fee  of  $1.00  for  one  store,  increasing  progres¬ 
sively  to  a  $500  license  for  each  store  over  nineteen. 


Complete  line  of  CANNING  MACHINERY 
for  any  canning  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


Not  Just 

Seeds  for  Canners— 

SEEDS  for  CANNERS’ 

PROFITS 

Write  for  prices  on  Canners  Seeds 

D.  LANDRETH  SEED  COMPANY 

** America's  Oldest  Seed  House" 

BRISTOL,  PA. 
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THE  STRIKE — The  maritime  strike,  which  has 
been  holding  up  shipments  by  the  water  route  for 
forty-seven  days  as  this  is  written,  remains  unsettled. 
Some  of  the  companion  strikes,  however,  are  coming 
to  an  end.  Cold  storage  warehouses,  which  have  been 
closed  more  than  six  weeks,  have  been  reopened  under 
a  compromise  plan.  Workers  have  been  given  higher 
wages,  preferential  hiring,  a  40-hour  week,  eight-hour 
day,  the  union  hiring  hall  and  vacations  for  regular 
employees.  Grocery  warehouse  workers  returned  to 
duty  several  weeks  ago. 

RAIL  SHIPMENTS — Some  fruits  in  the  lower 
grades,  packed  in  No.  10  cans,  have  been  sent  by  rail 
from  California  points  to  the  Atlantic  seaboard  during 
the  past  few  days,  suggesting  that  stocks  of  some  items 
are  very  low.  Buyers  must  have  a  definite  place  for 
such  items  to  be  willing  to  pay  the  added  cost  of 
transportation. 

PINEAPPLE — Pineapple  packers  having  head¬ 
quarters  in  San  Francisco  are  getting  a  lot  of  urgent 
communications  from  distributing  points  advising  that 
stocks  are  getting  quite  low  and  asking  what  are  the 
prospects  of  securing  greatly  needed  supplies.  A 
quantity  is  on  the  docks  here  and  in  boats  tied  up  in 
the  bay,  but  the  real  reserves  are  in  Honolulu.  Even 
when  shipping  is  resumed,  it  will  be  several  weeks  be¬ 
fore  much  pineapple  can  be  brought  to  the  mainland  as 
most  of  the  vessels  are  tied  up  in  coast  ports. 

TOMATO  PASTE — Tomato  paste  is  getting  closely 
sold  up,  with  prices  well  above  those  prevailing  when 
packing  commenced  last  fall.  Most  packers  who  have 
anything  to  offer  are  holding  at  $4.25  a  case.  Pack 
figures  will  be  ready  shortly  and  will  show  a  marked 
gain  in  output.  About  30  per  cent  of  the  tomato  acre¬ 
age  during  the  past  year  was  devoted  to  tomatoes  for 
paste  and  about  15  per  cent  represented  Italian  toma¬ 
toes  grown  especially  for  the  purpose. 

TUNA — The  tuna  pack  in  California  promises  to  be 
a  little  larger  than  that  of  1935.  The  output  of  blue  fin 
will  be  a  little  less,  with  that  of  the  other  varieties  a 
little  larger.  On  the  other  hand,  the  pack  of  mackerel 
will  be  definitely  smaller  than  a  year  ago  when  in  the 
neighborhood  of  1,700,000  cases  were  put  up.  This 
year’s  output  will  probably  not  exceed  1,200,000  cases 
and  most  of  this  has  already  been  sold.  The  catch  of 
sardines  is  heavier  than  in  1935,  but  a  larger  per¬ 
centage  is  going  to  reduction  works.  Last  year’s  pack 
of  canned  fish  in  California  exceeded  6,000,000  cases, 
but  promises  to  be  less  this  year. 


_ TOO  LATE  TO  CLASSIFY _ 

FOR  SALE — Tomato  Seed.  It  is  no  longer  neces¬ 
sary  to  buy  “field  run”  tomato  seed  when  our  Special 
Select  Indiana  Baltimore  from  tomatoes  individually 
chosen  for  extreme  high  canning  quality  comes  to  you 
at  $1.25  per  lb.  in  bulk;  $1.35  in  4  oz.  celo  bags.  Fer¬ 
mented,  thoroughly  cleaned  and  fanned,  treated,  and 
tested,  this  seed  is  grown  from  Indiana  Canners  Asso¬ 
ciation’s  Indiana  Baltimore  and  has  met  with  high 
favor  and  has  brought  enormous  repeat  business.  Spot 
and  future  shipments  booked  now.  C.  A.  Shuttleworth 
Seed  Co.,  Matthews,  Ind. 


Ucuvien 

Quality  Pea  Grader 

for 

1937 

“H  unit  pai^ 

The  Hansen  Method  of  Triple 

Separation  for  Peas  is  fundamentally  sound 
in  principal.  The  season  just  passed  has 
proven  this  emphatically.  We  can  furnish 
you  conclusive  data,  on  a  season’s  operation, 
which  will  show  how,  you  too  can  improve 
the  Quality  of  your  Pea  Pack  with  the 

UcwAm 

3 

Quality  Pea  Grader 

Built  only  by 

HANSEN  CANNING 
MACHINERY  CORP. 

CEDARBURG,  WISCONSIN,  U.  S.  A. 

Please  write  for  further  details  —  Address  Dept.  G. 
CalifornU  RepresenUtiye :  KING  SALES  &  ENGINEERING  CO„ 
206-210  First  Street,  San  Francisco,  California 

Intermonntain  Representatiye:  JAMES  Q.  LEAVITT  COMPANY, 

1955  1st  Aye.  Sooth,  Seattle  Washington.  Also  905  First  Secnrlty 
Bank  Building,  Ogden,  Utah 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNED  VEGETABLES— Continaed 


ASPARAGUS 

Whit*  ColoaMil,  No.  2^ _ ....... 

Large.  No.  2^ . . 

Medium,  No.  2^ . . 

Green  Mam.,  No.  2  ro.  earn... 

Medium,  No.  1  tall . . 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  aq... 

Small,  No.  1  sq . . 

Green  Mam.,  No.  1  sq.......... 

Small,  No.  1  sq . . . 

BAKED  BEANS 

16  oz.  . . 

No.  2%  . - . . 

No.  10  . . . 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . . 

No.  10 _ ... - 

Els.  Std.  Cut  Green.  No.  2...... 

No.  10 - 

Std.  Cut  Green,  No.  2........... 

No.  10 - 

Fancy  Whole  Green.  No.  2...... 

No.  10 . . . . 

Ex.  Std.  Whole  Green,  No.  2.. 

No.  10 . . 

Std.  Whole  Green,  No.  2 — ..... 

No.  10........... . . 

Fancy  Cut  Wax.  No.  2 . 

No.  10 . — 

Ex.  Std.  Cut  Wax,  No,  2....... 

No.  10. . . 

Std.  Cut  Wax,  No.  2.............. 

No.  10 . . 

Fancy  Whole  Wax,  No.  2...... 

No.  10 . . 

Ehc.  std.  Whole  Wax.  No.  2... 

Std.  Whole  Wax,  No.  2...... 

No.  10... . . 

Red  Kidney,  Std.  No.  2........... 

No.  10  . . . 

LIMA  BEANS 

No.  2  Tiny  Green..........— ~... 

No.  10  - - - 

No.  2  Medium  Green....... . 

No.  10  . . . 

No.  2  Green  &  White . . 

No.  10  . . 

No.  2  Fresh  White — . 

No.  10  - 

No.  2  Soaked . 


Eastern 
Low  High 


Central 
Low  High 


1.16 

lV06 


. . 

.47% 

.60 

.66 

.60 

.90 

1.86 

1.00 

1.06 

8.26 

4.26 

3.26 

3.60 

— 

6.75 

7.60 

.90 

1.00 

1.15 

1.26 

4.60 

6.00 

6.60 

6.00 

.80 

.90 

.90 

1.00 

4.25 

4.26 

4.50 

4.76 

1.60 

6.60 

7.60 

1.35 

1.26 


1.20 


.76 

4.50 


1.60 

i"86 


1.10 

6.60 

1.76 


.85 

4.50 

1.62% 


.80 

3.60 


6.50 


.85 

3.76 


BEETS 

Whole,  No.  2 . 

No.  2%  - - 

Std.  Cut,  No.  2 - - 

No.  2%  . 

No.  10  . . . 

Ex.  Std.  Cut,  No.  2 . 

No.  2%  . . 

No.  10  . 

Std.  Sliced,  No.  2 . 

No.  2%  - 

No.  10 _ 

Ex.  Std.  Sliced,  No.  2.. 
No.  10  . 


CARROTS 

Std.  Sliced,  No.  2...... . 

No.  10  . . 

Std.  Diced,  No.  2 . 

No.  10  . . - . 

PEAS  AND  CARROTS 

Std.  No.  2 . . 

Fancy  No.  2-..-. . — ~. 

CORN— Wholegrata 
Yellow,  Fancy  No.  2, 

No.  10  _ 

Ex.  Std.  No.  2 _ 

No.  10  _ 

Std.  No.  2 _ 

No.  10 


4.60 

.76 

3.76 

.86 

1.10 

1.20 


4.60 

.76 

3.76 

.85 

1.16 


1.40 
7.00 
1.12%  1.20 


3.60  3.75 

1.36  . 

T'26 


.86 

4.25 


.90 

4.26 


.85 

4.25 


. 77% 

.67% 

.70 

_  1.00 

1.00 

1.26 

1.40 

_  1.20 

1.26 

1.60 

1.86 

— .  .86 

.86 

—  1.16 

1.16 

.  4.00 

4.00 

8.26 

. . 

.76 

.80 

...... 

.86 

.90 

4.26 

4.26 

3.26 

3.60 

.90 

.96 

.... 

.86 

.—  1-16 

1.16 

1.10 

4.50 

4.60 

3.36 

.76 

.80 

.95 

3.60 

3.76 

3.60 

Wholegrain — Continued 

White.  Fancy  No.  2 _ — 

No.  10  - 

Ex.  Std.  No.  2 _ 

No.  10 _ 

Std.  No.  2 _ _ 

No.  10  . . 


CORN — Creametyl* 
YeUow,  Fancy  No.  2—.. 

Na  10 _ 

Elx.  Std.  No.  2— 


Eastern 
Low  High 


West  Coast 

No.  10 _ 

atd.  No.  2 . 

Low 

High 

No.  10 _ 

2.76 

2.86 

White,  Fancy  No.  2.— — — 
No.  10  . 

2.80 

2.90 

Ex.  Std.  No.  2 _ 

2.76 

2.86 

No.  10  . — _ 

2.40 

2.60 

Std.  No.  2 _ _ 

1.86 

1.86 

No.  10  _  .. 

2.36 

2.60 

2.46 

2.70 

HOMINY 

2.86 

2.46 

Std.  SpUt,  No.  1,  TaU _ 

2.40 

2.60 

No.  2%  - 

2.10 

2.20 

No.  10  - . - . . 

MIXED  VEGETABLES 

Fey.,  No.  2 _ 

No.  10  _ 

Std.,  No.  2 _ 

No.  10  _ 

OKRA  AND  TOMATOES 

Std.,  No.  2 _ 

No.  10  _ 

PEAS 

No.  2  Petit  Poia _ 

No.  2  Fancy  Sweets,  2s . . 

No.  2  Fancy  Sweets,  8s _ 

No.  2  Fancy  Sweets,  4s...—.... 

No.  2  Fancy  Sweets,  6s........... 

No.  2  Ex.  Std.  Sweets,  2s....„. 

No.  2  Ex.  Std.  Sweets,  Ss . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ehc.  Std.  Sweets,  6s....... 

No.  2  Std.  Sweets,  28 . — .. 

No.  10  Std.  Sweets,  2s..«— . 

No.  2  Std.  Sweets.  8s . . 

No.  10  Std.  Sweets,  8s . 

No.  2  Std.  Sweets,  4s— ......— . 

No.  10  Std.  Sweets,  4s . — . 

No.  2  Std.  Sweets,  6s _ ...... 

No.  10  Std.  Swee^  6s-..— 

No.  1  Early  June,  38 . - 

No.  2  Fey.  Alaskas,  Is . — 

No.  2  Fey.  Alaskas,  28— — 

No.  2  Fey.  Alaskas,  8s - 

No.  2  Ex.  Std.  Alaskas,  Is—. 
No.  2  Ehc.  Std.  Alaskas,  2a-.. 
No.  2  Ex.  Std.  Alaskas,  38—. 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ehc.  Std.  Alaskas,  6s . 

No.  2  Std.  Alaskas,  8s - - 

No.  10  Std.  Alaskas,  8s— . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Fey.  Alaskas,  4s — — 
No.  10  Ex.  Std.  Alaskas,  48-. 
No.  10  Std.  Alaskas,  48—... 
No.  2  Std.  Alaskas,  68....—... 
No.  10  Std.  Alaskas,  6s — - — 

No.  2  Ungraded. . -...— 

Soaked,  2s  — _ — — — 

Blaekeya,  ^  Soaiked— — 
PUMPKIN 

Std.,  No.  2 _ 

Std.,  No.  2% _ 

No.  8 

No.  10  _ 

SAUER  KRAUT 
Std.,  No.  2— 

No.  2% - 

No.  8  - 
No.  10 

SPINACH 

Std.,  No.  2 - 

No.  2% - 

No.  10 

SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  Fr.  Limas. 
Triple,  No.  2— . - 


Central 
Low  High 


West  Coast 
Low  High 


.10 

.60 

1.16 

1.20 

.96 

i.id 

.65 

.82% 

.90 

6 

1.20 

1.26 

— ... 

i’.io 

r.'ie 

...... 

i.s'e 

•• 

6.50 

0 

i.dd 

1.10 

1.25 

5 

5.50 

5.50 

2% 

.90 

.90 

i.od 

5 

6.00 

'.90 

.76 

.80 

...— 

...— 

2.25 

2.60 

.86 

4.26 

.90 

4.26 

.70 

.76 

3.76 

4.00 

.90 

.96 

— 

— 

— 

i  ! 

1  1 

1.60 

1.70 

1.76 

1.40 

1.60 

1.60 

1.65 

1.36 

1.46 

1.40 

1.60 

1.25 

1.40 

1.26 

1.45 

1.20 

1.30 

1.16 

1.35 

1.15 

1.26 

1.30 

1.40 

1.20 

1.30 

1.26 

1.40 

1.16 

1.26 

1.10 

1.35 

1.15 

1.20 

1.10 

1.25 

1.10 

1.16 

— 

1.16 

1.26 

— 

....... 

1.10 

1.26 

1.16 

1.20 

6.26 

5.60 

6.26 

6.25 

....... 

1.00 

1.10 

1.00 

1.10 

....... 

6.00 

6.26 

6.00 

6.26 

.96 

1.10 

1.10 

1.20 

....... 

6.00 

6.26 

4.60 

4.60 

.67%  .60 

.70 

.80 

....... 

1.66 

1.86 

1.60 

1.76 

1.36 

1.46 

1.25 

1.40 

1.26 

1.85 

1.76 

1.90 

1.46 

1.50 

1.20 

1.30 

1.26 

1.40 

1.20 

1.26 

1.00 

1.00 

1.10 

1.20 

1.16 

1.26 

.96 

.96 

■  1.00 

1.10 

1.06 

1.10 

....... 

1.00 

1.06 

.92%  1.00 

.96 

1.06 

1.06 

1.10 

6.50 

6.25 

5.50 

.90 

.90 

.96 

1.06 

1.00 

1.06 

....... 

...M.. 

6.00 

6.00 

iitii.i 

....... 

...M.. 

6.26 

6.26 

. 

4.76 

6.00 

6.00 

6.60 

....... 

.90 

1.00 

1.00 

1.06 

4.60 

4.76 

.90 

.92% 

.90 

1.00 

.96 

1.00 

.46 

.60 

.65 

.60 

.65 

.67% 

2.60 

2.76 

_ _ 

....... 

3.20 

8.40 

.76 

.76 

. 

8.76 

8.76 

....... 

— 

— 

.76 

.60 

.70 

.86 

.86 

.76 

.80 

.96 

. . 

2.86 

3.76 

2.76 

3.00 

3.76 

4.06 

-- 

.82%  .86 

.97%  1.16 

.96 

1.10 

- - 

— 

3.10 

3.20 

3.60 

.80 

.96 

.96 

1.02% 

1.10 

1.26 

....... 

1.15 

1.26 

3.76 

4.00 

— 

3.75 

4.06 

1.06 

1.20 

1.00 
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CANNKD  VSGETABLB8— CoBtiaMd 

Eutern  Centrml 

Low  HiKb 


CANNED  FRUITS— CoattBoad 


SWEET  POTATOES 

Low 

High 

.70 

No.  2%  _ _ _ _ _ 

.90 

.96 

M/h  *  . 

No.  10  . . 

3.00 

Std.,  No.  2,  Syrup  Paek....... . 

Mn  «%  . 

1.00 

— 

Mft  *  . 

No.  10  . 

3.26 

....... 

WoBtCoaat 
Low  High 


TOMATOES 


1.00 

1.20 

Nol  8%  „  „  — 

1.26 

1.36 

No.  8  T- _ -  » 

. 

No.  10 _ 

. 

4.00 

4.25 

Solid  paek 

Ex.  Std.,  No.  1 _ 

.46 

.47% 

.60 

.82% 

.96 

No.  2  . .  -  - 

.70 

.86 

.76 

.80 

.96 

1.00 

No.  2%  . . . . 

1.00 

1.16 

1.06 

1.16 

1.30 

1.45 

Na  ft  . .  „ 

1.16 

1.26 

No.  10  . . . - 

3.10 

3.50 

3.60 

3.76 

4.05 

4.60 

With  puree 

Std.,  No.  1.... . . 

.40 

.45 

.45 

.50 

.62% 

.65 

No.  2  . . 

.66 

.70 

.70 

.76 

.70 

.72% 

No.  2%  . 

.90 

.95 

.96 

1.00 

.87% 

.90 

No.  8  . . 

1.00 

1.06 

a...... 

No.  10  . . 

2.86 

3.26 

3.26 

3.60 

2.76 

3.00 

TOMATO  PUREE 

Std.,  No.  1,  Who.  Stock . 

.42% 

.46 

.47% 

No.  10  . 

8.26 

— .... 

8.26 

4.00 

8.60 

8.60 

tja  in  ’ 

800 

8.00 

TOMATO  JUICE 

No.  1  . 

- - 40 

.40 

.45 

.60 

No.  2  . . .  .. 

. 70 

.70 

.76 

No.  10  . . 

_  3.00 

3.00 

3.00 

3.50 

TURNIP  GREENS 

No.  2  . 

No.  2%  . . . 

No.  10  . . 


.76 

1.06 

3.00 


S.OO  8.26 


.60  .62»^ 
.77V2  .80 
3.00  3.26 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . . . . . 


BLACKBERRIES 

St<L,  No.  2 _  _ 

No.  8  . . . . 

No.  10,  water . . . 

No.  2,  PreBervod........«_......„_ . . 

No.  2,  Ssrmp . . 

BLUEBERRIES 

No.  2  _  1.76 

No.  10  _ _ 7.00 

CHERRIES 

Std.,  Red,  Water,  No.  2.«. . . 

Std.,  White,  Syrup,  No.  2 . . 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2.......„.......  1.30 

Red  Sour  Pitted,  No.  10 .  6.50 

R.  A.,  Fey.,  No.  2% . 

Choiee,  No.  2% . 

Std.,  No.  2% . 

GOOSEBERRIES 

Std.,  No.  2.„ . . . . 

No.  10  . 


1.85 

7.00 


2.46 

8.60 


2.66 

8.76 


9.00  9.60 


1.36 

7.26 


7.26  7.60 


RASPBERRIES 
Black,  Water,  No.  2. 

No.  10  . 

Red,  Water,  No.  2 . 

No.  10  . 

Blaek,  Syrup,  No.  2.. 
Red,  Syrup,  No.  2 . 


Canned  Fruits 


STRAWBERRIES 

Elx.  Pres.,  No.  1 . 

No.  2  . . 

Pres.,  No.  1 . 

No.  2  . . 

Std.,  Water,  No.  10.. 


7.60  8.00 


6.00  6.00 

2.30  2.40 

2.26  2.35 

2.00  . 

6.00  'e.oo 


1.46 

6.60 

1.60 

6.00 


2.16 


APPLES 

Fich 

No.  10,  standard  heavy  pack.... 

4.00 

4.26 

4.10 

4.60 

3.60 

4.00 

HERRING  ROE 

APPLE  SAUCE 

.  1  Kn 

.90 

4.86 

1.00 

6.00 

.90  1.00 

No.  2,  17  oz . 

.  1.76 

1.76 

No  in  .  . . 

No.  2,  19  oz. . . . 

.  2.00 

2.00  . 

Nn  2,  Std . .  . . . 

LOBSTER 

No  10  _  _ 

4.60  4.76 

Flats,  1  Ih . 

.  fi  Rn 

5.50 

APRICOTS 

No.  2%,  Fancy — 

1.70 

1.80 

%  lb . „.... 

%  lb . 

.  1.96 

3.26  . 

1.96  . 

Na  Std .  „  _ 

1.46 

1.60 

OYSTERS 

.  OK 

1.06 

1.10 

GRAPEFRUIT 

6  oz . 

. .  1.05 

1.10 

.50 

.62% 

1.00 

8  oz.  . 

.  1.90 

2.00 

No  2  _ _ _ T-P“ . 

.85 

1.00 

.90 

10  oz.  . . 

.  2.10 

2.15  2.00 

2.20 

No'.  6  . . 

3.10 

2.90 

3.10 

Selects,  6  oz . 

GRAPEFRUIT  JUICE 

8  os . 

No.  1  - - 

No.  800  . . 

No.  2  . . 

No.  6  . . . 


.62^ 


PEARS 

Keifer,  Std.,  No.  2,  in  syrup.... 
No.  2%  - 

Bartlett,  Faney,  No.  2% — ™_.. 

Choiee,  No.  2^ . . 

Std.,  No.  2% . . — 

No.  10,  Water _ 

No.  10,  Syrup . . 

No.  10  Pie,  S.  P . . 

PEACHES 

Fey.,  y.  C.,  No.  2% . . . 

Choiee,  No.  2^....„.......~.......~. 

Std.,  No.  2%... . . 

Ex.  Std..  Slie.  Yel.,  No.  1  Tails 

Seeonds,  Yel.,  No.  8 . . 

Piee,  unpeeled.  No.  8 . . 

Peeled.  No.  10.  Solid  Paek.... 

PINEAPPLE 

Hawaiian,  Slie.,  E!x.  Std.,  Mo.  2.. 

No.  2%  . . 

Std.,  No.  2 . . . — 

No.  2%  - - 

Slieed.  Standard,  Mo.  10.nt5«»— 
Shredded,  Syrup,  Na  10...._. 
Crushed,  Ex.  Std.,  No,  10.......... 


M72 

80 

.80 

.66 

.76 

2.60 

2.75 

1.00 

1.00 

1.35 

1.35 

— 

— 

.70 

2.15 


.80 

2.35 


1.90 

1.65 

1.60 


6.00 

3.76 


2.00 

1.80 

1.66 

4.00 

6.26 

4.25 


SALMON 

Red  Alaskas,  Tall,  No.  1.. 

Flat,  No.  . 

Cohoes,  Tall,  No.  1 . . 

Flat,  No.  1 . . 

No.  Vi  . 

Pink.  Tall,  No.  1 . 

Flat,  No.  Vi . 

Soekeye  Flat,  No.  1 . 

No.  Vi  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMP 

No.  1,  Small..,. . 

No.  1,  Medium . . 

No.  1,  Large . 


1.66  1.66 
1.66  1.66 

1.45  . 

1.10  1.16 

”!Z  4176 

1.60  . 

1.80  . 

1.40  _ 

1.70  . 

6.86  6.10 

’eVoo  "(i’oo 


SARDINES  (Domestic),  Per  Case 

V4  Oil,  Key . 3.60 

V4  Oil,  Keyless . 3.25 

Vt  Oil,  Tomato,  Carton . . . . 

^  Oil,  Carton .  3.90 

%  Mustard,  Keyless . 2.75 

Calif.  Oval  No.  1,  24’b . 

Calif.  Oval  No.  1,  48’b . . 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’8 . 

Fey.,  Yel.,  Is,  48*s.......... 

%s  . 

¥48  . 

Light  Meat,  Is.... . 

^8  . . 

. . . . 


3.60 

3.25 


1.40 

1.45 

1.55 


3.90 

2.85 


2.16 

60 

1.65 

1.76 

90 

1.90 

16 

1.16 

00 

1.05 

.76 

.76 

.66 

2.66 

.60 

1.60 

.92% 

.96 

.70 

2.86 


1.40 

8.10 


. .  6.02% 

10.60  12.00 
6.60  6.86 

3.86  4.26 

.  9.00 

.  6.00 

_  8.60 
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THE  CANNING  TRADE 


WANTED  and  FOR  SALE 

Thia  is  a  page  that  mast  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y, 

FOR  SALE — One  Ayars  Tomato  Corer  practically 
new,  low  price  for  quick  shipment.  Chas.  G.  Summers, 
Jr.,  Inc.,  New  Freedom,  Pa. 

FOR  SALE — One  60  h.  p.  Asme  125  lb.  return 
Tubular  Boiler,  used  less  than  three  years.  One  70 
h.  p.  Asme  100  lb.  return  Tubular  Boiler,  used.  One 
36"  X  60  ft.  used  stack.  George  F.  Motter’s  Sons, 
York,  Pa. 

FOR  SALE — 1  Sinclair-Scott  4-sieve  Hydro  geared 
Grader,  with  extra  screens.  In  excellent  condition. 
Address  Box  A-2166  c/o  The  Canning  Trade. 


WANTED  — MACHINERY 


WANTED — Chisholm-Ryder  Bean  Snippers.  Advise 
age,  size  and  price.  Address  Box  A-2160  c/o  The 
Canning  Trade. 

WANTED — 1  good  Monitor  Grader;  state  whether 
wood  or  iron  frame  and  size  perforated  screens. 
Address  Box  A-2165  c/o  The  Canning  Trade. 

WANTED — Continuous  Cooker  with  Water  Cooler 
attached  for  No.  214  cans.  Address  Box  A-2168  c/o 
The  Canning  Trade. 


FOR  SALE  — FACTORIES 


FOR  SALE — Canning  plant  situated  in  Chester 
County,  Pennsylvania.  Fully  equipped  to  pack  whole 
kernel  corn.  Large  acreage  of  corn  and  tomatoes  close 
by.  Address  Box  A-2161  c/o  The  Canning  Trade. 

FOR  SALE — Modern  Florida  Canning  Factory,  now 
doing  $10,000  weekly;  equipped;  three  lines.  Grape¬ 
fruit  Juice,  Beans  and  Tomatoes,  in  sizes  8  ounce  to  No. 
10.  Bargain.  Own  land,  buildings  and  equipment. 
Do  not  answer  unless  interested  in  A-1  plant.  Have 
$100,000  worth  of  business  booked.  Reason  for  selling, 
health.  Address  Box  A-2163  c/o  The  Canning  Trade. 

FOR  SALE — Cannery  located  on  Eastern  Shore  of 
Maryland.  Good  farming  section,  tomatoes,  stringless 
beans  and  corn.  Three  boilers,  process  kettles ;  capacity 
200,000  cans  daily;  warehouse  storage  100,000  cases; 
deep  artesian  well;  railroad  siding;  outbuildings  for 
help.  Address  Box  A-2169  c/o  The  Canning  Trade. 


FOR  SALE  OR  LEASE — A  first  class  canning  plant 
located  in  the  empire  farming  country  of  the  world. 
Can  operate  eight  months  out  of  the  year.  Promoters 
and  speculators  stay  away  as  this  is  a  bona  fide  proposi¬ 
tion.  The  plant  is  located  at  Pahokee,  Florida,  Reason 
for  selling:  other  business  and  no  experience  in  can¬ 
ning.  Can  be  located  at  Box  216,  Pahokee,  Fla. 


FOR  SALE  — MISCELLANEOUS 

FOR  SALE — Canned  Food  Brokerage  business 
located  in  Eastern  Pennsylvania,  enjoying  prosperous 
business  now  and  for  past  seventeen  years.  Connec¬ 
tions  covering  United  States.  Present  owner  retiring 
account  ill  health.  Address  Box  A-2159  c/o  The 
Canning  Trade. 


MACHINE  SHOP  equipped  for  rebuilding  canning 
and  packing  machinery  and  building  conveyors,  tanks 
and  other  machinery  to  order.  George  F.  Motter’s 
Sons,  York,  Pa. 


HELP  WANTED 


WANTED — Canned  Food  Salesman  to  cover  New  England 
and  part  of  New  York.  Must  have  his  own  car  and  be  willing 
to  work  on  commission.  Address  Box  B-2162,  c/o  The  Canning 
Trade. 

WANTED — Production  Manager  capable  of  contracting  for 
vegetables  and  fruits  with  growers  and  of  taking  full  charge 
of  operating  plants.  Must  be  capable  and  willing  to  work  hard. 
Good  wages  and  bonus  to  right  party.  Address  Box  B-2164 
c/o  The  Canning  Trade. 

WANTED — Salesman.  Sell  labels,  earn  good  commission  by 
representing  a  concern  which  has  been  in  business  for  35  years, 
selling  high  grade  labels  to  food  products  people  all  over  the 
United  States.  All  food  purveyors,  bottlers,  canners,  specialty 
packers  need  our  products.  Stock  labels  in  addition  to  private 
brand  labels.  Write  at  once  and  we  will  demonstrate  how  a 
good  income  can  be  earned.  Address  Box  B-2170  c/o  The 
Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  chemist.  Ten  years  experience  in 
general  canning,  cheese  processing,  mayonnaise  and  salad  dress¬ 
ing  products,  jellies  and  jams,  soups,  profitable  new  products. 
Can  act  as  superintendent.  Address  Box  B-2149  c/o  The  Can¬ 
ning  Trade. 


POSITION  WANTED — As  Sales  Manager.  Man  18  years 
experience  canning  and  brokerage  business,  selling  from  coast  to 
coast,  together  with  record  as  production  manager.  Now  em¬ 
ployed  but  looking  for  broader  field.  Can  furnish  best  references. 
Address  Box  B-2167  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  of  Production. 
Know  the  canning  business  from  the  field  to  finished  product 
and  pack  a  high  grade  of  fruits  and  vegetables.  References. 
Vernon  Reed,  2910  Swiss  Ave.,  Dallas,  Texas. 
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If  you  had  graded  your  peas  on  a 

Hydro-Geared  Grader 

your  bank  account  would  be 
larger  and  your  customers 
better  satisfied.  Write  us  and 
let  us  prove  it. 

THE  SINCLAIR-SCOTT  CO. 

“TAe  Original  Grader  House*'* 

BALTIMORE  MARYLAND 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 

EXEMPLARY 

Fussy  Passenger  (aboard  ship) :  Doesn’t  this  boat 
tip  a  lot,  steward? 

Steward:  Yes,  she’s  setting  a  good  example  for  the 
passengers.  Thank  you,  sir. 

Two  men  were  getting  ready  for  a  dip  in  a  swimming 
pool. 

“Your  shins  are  in  pretty  bad  shape,”  remarked  one. 
“Hockey  player?” 

“Oh,  no,”  was  the  reply.  “I  just  led  back  my  wife’s 
weak  suit.” 

REMEDY 

Host:  This  party  is  awfully  dull.  Do  you  want  me 
to  break  the  ice? 

Guest:  You  mean  you’re  going  to  start  a  game? 

Host:  No,  I’m  going  to  serve  the  drinks. 

RISING  TO  THE  OCCASION 

There  are  some  people  who  are  over-zealous  in  the 
matter  of  preparedness,  and  the  thought  of  an  emer¬ 
gency  arising  is  a  constant  dread,  as  they  have  no  self- 
reliance.  They  are  like  the  young  woman  making  her 
first  ocean  voyage,  who  timorously  approached  the  cap¬ 
tain.  “Captain,  I  feel  an  attack  of  sea-sickness  coming 
on.  What  shall  I  do?” 

His  very  sound  and  practical  advice  was : 

“  ’Tain’t  necessary  for  me  to  tell  you.  When  the 
time  comes,  you’ll  do  it.” 

CORRECTION 

“My  little  man,  you  mustn’t  say,  T  ain’t  going’.  You 
must  say,  T  am  not  going’.  ‘He  is  not  going’.  ‘We  are 
not  going’.  ‘They  are  not  going’.” 

“Ain’t  nobody  goin’?” 

She:  Will  we  ever  have  a  woman  president? 

He :  Of  course  not.  The  president  has  to  be  thirty- 
five  years  old. 

SYSTEM 

“That’s  a  good-looking  hat.  Bill.” 

“I  bought  it  five  years  ago,  had  it  cleaned  three  times, 
changed  it  twice  in  restaurants,  and  it’s  still  as  good 
as  new.” 

About  the  only  person  who  has  any  use  for  a  man 
with  cold  feet  is  a  hot  water  bottle  manufacturer. 

Usher:  How  far  down  do  you  wish  to  sit  lady? 

Lady:  All  the  way,  of  course. 
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WHERE  TO  BUY 


rhe  Machinery 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Baskets,  Picking. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  ]. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS.  Carrier,  Rubber,  Wire,  Etc. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Ccrrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Paper. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Rcbins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


and  Supplies  you  need,  and  the  Leading  Ht 
Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Ma. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SplraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  lU. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-t^apman  Co..  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Molrral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


that  supply  them. 


CORN  HUSKERS  AND  BILKERS. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore,  Md. 

CUTTERS,  Vegetable,  bOncemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steeun.  See  filers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A  K,  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.j  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetlcaUy 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FilUng  Machines,  Bottles.  See  Bottlers'  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.j  Inc,,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  lor  Machinery  Mfrs. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  IndL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co,,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAUUC  CONVEYraC  EQUIPMENT. 

Scott  Viner  Co.,  Columbtis,  Ohio. 

INSURANCE,  Cannan. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago, 
laciceted  Kettles.  See  Kettles,  Copper. 

lACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
r .  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

"Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
r.  H.  Langsenxamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINEHY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Elaltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bediord,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  ior  Analyses  of  Goods.  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

OYSTER  CANNERS'  MACHINEBY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAHS.  Rubber. 

Dewey  &  Almy  Chemical  Co..  Cambridge,  Mass. 

PASTE,  CAHNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  WoodruH  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

"hisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  CO.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Mo. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ina 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

O.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio 
Rogers  Bros.  Seed  Co.,  Chicago,  111. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATING  DEVICES  (ior  Machines, 
Beit  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  I.  ludge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Ih'ocess. 


STRING  BEAN  MACBIMERT. 

Berlin-ChMman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Iwi. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

8YRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchv.  Con.,  Cedarburg,  Wis. 

E.  I.  Judge,  Alameda,  CaUf. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS,  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  C^.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N  |. 

F.  H.  Woodruff  &  ^ns,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit.  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Coloration,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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AYARS  Latest  Model 

New  Peifection 


f  UQ(//0 
ADJUSTM£A/r 


PEVOlV/m  HOPFER- 


STEAM 

con 


PEA  ADJUSTMENT 


PEA  &  BEAN 
FILLER 


CLUTCH  LEVER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


Salem,  New  Jersey 


AYARS  MACHINE  COMPANY 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  ^ 

ALTI  M  OR^  M 


"NATIONAL''  CANS  . .  "NATIONAL"  SERVICE 

Planning,  Plant  and  Practice  constitute  a  "NATIONAL" 
technique  that  has  consistently  met  and  matched  the 
peak  loads  of  near  and  distant  seasons.  •  In  this 
organized  experience  rests  your  warrant  of  CANS  lor 
the  PACKS  of  1937. 

Check  Among  Your  Neighbors  .  . 

Consider  well . .  GO  "NATIONAL" 


NATIONAL 

NATIONAL  CAN  COMPANY  •  executive  omcES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

Sales  Offices  and  Plants  a  NEW  YORK  CITY  .  BALTIMORE  .  BROOKLYN  .  CHICAGO  •  BOSTON  .  DETROIT  .  HAMILTON,  OHIO 


